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I nstructions to the candidates:
1) Question No. 1 and question No. 6 are compulsory.

2) Solve any three questions from question No. 2 to 5.
3) Figures to the right side indicate full marks.

Q1) Fill in the blanks by selecting suitable choice: (any 6) [6]
)  Thetermdigital marketing wasfirst used inwhich.
a 1910 b) 1920
c) 1990 d) 1991
i) Poverty has an effect on the environment and sustainable
devel opment.
a Adverse b) Directionless
c) Vaiable d) Friendly

i) WWW. Flipkart. Com is example of
a C2C E- Commerce, E - Business model
b) B2C E - Commerce, E - Business model
c) C2B E - Commerce, E - Business model
d) B2G E - Commerce, E - Business model
IV) . Marketing is a process which aims at
a Production
b) ProfitMarking
c) Thesatisfication of customer needs
d) Sdling products
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V) is not atype of marketing concept.
a The production concept b) Theselling concept

c) TheSocia Marketing d) The supplier concept
Vi) strategy has the goal of increasing sales.
a Marketing b) Purchasing
c) Pramoting d) Advetisng
vii) The approach focus on competitive advantage, customer needs
and expectation, creativity and flexibility.
a Competitive b) Ingitutional
c) Organisational d) Strategic
viii) Is a sustainable business approach adopted to create business,
better interests and a better world.
a Sudtainablemarketing b) MarketingMix

c) Sustainabledevelopment d) Sustainable procedure

Q2) What do you mean by sustainable marketing? Explain in detail problems and
prospects of sustainable marketing? [14]

Q3) What do you mean by marketing strategy? Explain the various types of
marketing. [14]

Q4) What are the marketing ‘strategies for enhancing customer involment and
engagement. [14]

Q5) Definethetermdigital marketing? Explain the problemsand prospectsof digital
marketing? [14]

Q6) Write short notes: (Any 2) [12]
a Importance of sustainable development.
b). Typesof marketing strategy.
c) Problemsof Digital marketing.
d) Factors necessary for appropriate service standard.
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gear : 1) 9vA k. 1 9 999 . 6 WiSfaut fEard g,

2) U9 . 2 d U9 . 5 a1 GATdhl HIvdgt 3 99T Gisar

3) Sifaerdicr 37k TvATa THUT UT SVifard.

4) TIUAIST Gz U GvAUlb=l Jay HEl.

g7 1) e wdianidd @ gwig fae (Fvad 6) [6]
) fecfiea akfen & g aduem siuren ot aroruam siett.
) 1910 €) 1920
%) 1990 g) 1991
i) T uETeRuTTeR ST Igad ferehmEmeR ... giuTy et
&) wiaga @) fowEe
®) uREaATE g) #fmwl

i) WWW. Flipkart. Com ? svIm= 3qT&0T 31,
A) W3 - Fmd, 3 - fozma uiga
F) &t Hi 3 - wimd, § - g Aied
®) " - wwd, § - e aee
g) &S - s, 3 - fagrw e

iv) fooum 2 v ufshean s o=l 3fge e AR
HA) I q) T fHeten
®) VR TR qUEH 8)  Icned fersht
V) e 71 feraue Heheuen YRR ATE
)  IATEH Heheudl q) el gwean
®) TN feauE ) UESIER HHhouHl
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97 2)

97 3)

97 4)

97 5)

797 6)

1) feoum q) W
®) WER g) W
V(1) I THIRITGR TALTHE TTH, TTEERITAT TR STUT STUET HATeTan
anfuT STafeRan arer @et higa wuaT 3.
HA) WEATHER q) HEATHSR
%) TUSTH® g) AR
Vill) oo, TUTS A WA feaEeer anfut ueh =mter i fAmion soarEndt
AR IYad SHad™ HEdgdl 2.
)  ynved femum q) fogum fay
%) nvaa fae ¥) vEd wrEugH

INYEd TodUH FUTS ST ? INYad ToqUHTSE SHE ST it e e & ? [14]

fermum &R /sggeet o w7 famue e /s fafay yeR we s
[14]

Tt ferRuTHEa ITEehien WA SN ufdega arefavarard! ST famum sggeea
AT AT ? [14]

feshiee faauAT=h =areEn 33F, fesiea v saen sufon W /awrssa e
F? [14]

fem foran (snivrearmst 2) [12]
)  yvad fowEm gga

) fuum g YR

®) fesitest oo auen

€) ARG B HHEETS! v Ueeh
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