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Instructions to the candidates:

1) Question No.1 and question No. 6 are compulsory.

2) Solve any three questions from Question No.2 to Question No.5.

3) Figurestotheright indicate full marks.

Q1) Fill intheBlanksby selecting suitable choice (Any 6) [6]
I) A common problemininternational marketing researchistheavailability
of

a Primary Data

b) Research Speciality

Cc) Secondary Data

d) Consumerswillingto answer survey
i) Marketing Research is related to

a8 Finance Process

b) Marketing Process

c) Business Process

d) None of thethese
i) Which ONE of the following isnot used in advertising research?

a Copy testing

b) - Pretesting

c) Post Testing

d) - Voting Intention

Iv) People who gather information especially for marketing research
departmentsare called.

a Marketing Research Executive
b) Researcher
c) Above both (a) and (b)
d) None of the above
PT.O.



v) The Marketing Information System begins and ends with
a Marketing Managers
b) Marketing Intelligence
c) Information Technology
d) Consumers
vi) Marketing Information is supplied by
a Management Information System
b) Marketing Research
c) Both(a) and (b)
d) None of the above
vii) Information collected from online databasesisanexampleof _ data.
a Primary
b) Secondary
c) Observational
d) Experimenta
viii) Interview is an example of data.
a Primary
b) Secondary
c) Both(a) and (b)
d) None of the above

Q2) Define the term “Market Research”? Explain in detail different types of
Marketing Survey? [14]

Q3) What is* Marketing Decision Support System? Explainin detail the Significance,
Characteristics and Components of Marketing Decision Support System?[14]

Q4) Explainindetail Primary datasourcesand Secondary datasourcesof collecting

Marketing Information? [14]
Q5) What is Web Based Marketing Research? Explain the importance as well as
merits and demerits of Web Based Marketing Research? [14]
Q6) Write short notes on (any two) [12]

a) Implicationsof Marketing Research on Marketing Mix (7Ps)
b) . Application of Marketing Research

c) Standardized Sources of Collecting Data

d) Marketing Researchin Social Media
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