
Q1) Fill in the blanks by selecting suitable choice (Any 6) : [6]
i) Source of research problem include ________.

a) Research’s Experience
b) Practical issue that require solutions
c) Theory and past research
d) All of the above

ii) The marketing research process consists of following steps ______ is
not one of these steps?
a) Evaluating the competitor strategies
b) Developing the research plan for collecting information
c) Defining the problem and research objectives
d) Developing Hypothesis

iii) As per the consumer ______ defines what the consumer thinks about
the brand.
a) Brand attitude b) Brand positioning
c) Brand relationship d) Brand Image

iv) Advertising research is usually carried out with _____.
a) Buyers of the product b) Users of the product
c) The target audience d) Shareholders

v) ______ is not the sources of collecting marketing information.
a) Primary Data b) Secondary Data
c) Both a) and b) d) Distributing free samples
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vi) _________ are secondary data.
a) Existing data b) Less important data
c) Ordinal data d) Ordinary data

vii) ______ is not a form of secondary data.
a) Representative samples b) Multiple source data
c) Documentary data d) Survey-based data

viii) ________ form of data can usually be obtained more quickly and at a
lower cost than the others.
a) Survey Research b) Syndicated
c) Secondary Data d) Online marketing research

Q2) What is Marketing Research? Explain the factor’s involved in Marketing
Research and Role of Marketing Research in Marketing. [14]

Q3) Define the term ‘Advertising Research’? Explain in detail the need and
importance of Advertising Research as well as Media Selection and Media
Scheduling. [14]

Q4) What is ‘Marketing Informatin’? Explain in detail standardised sources of
collecting data. [14]

Q5) Write a detail note on Primary and Secondary data collection through Internet.
[14]

Q6) Write Short Notes (Any 2) [2 × 6 = 12]
a) Ethics and Career in marketing research.
b) Marketing Decision Support System.
c) Primary Data Sources.
d) Online Brand Perception Research.


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2) àíZ H«$. 2 nmgyZ àíZ H«$. 5 n ª̀VMo H$moUVohr 3 (VrZ) àíZ gmoS>dm.

3) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.

4) g§X^m©gmR>r _wi B§J«Or àíZn{ÌH$m nhmdr.

àíZ  1) `mo½` n`m©̀ mMr {ZdS> H$ê$Z [aH$må`m OmJm ^am. (H$moUË`mhr ghm) [6]
i) g§emoYZ g_ñ òÀ`m ómoVm§_Ü ò ........ Mm g_mdoe hmoVmo.

A) g§emoYH$mMm AZŵ d

~) dmñVdmVrb g_ñ`m Á`mMo {ZamH$aU hmoUo JaOoMo AgVo

H$) {gÕm§V Am{U JVH$mbrZ g§emoYZ

S>) darbn¡H$s gd©

ii) {dnUZ g§emoYZmÀ`m à{H«$ ò_Ü ò Imbrb nm`è`m§Mm g_mdoe AgVmo. {dnUZ g§emoYZmMr
nwT>rbn¡H$s ........ hr nm`ar Zmhr.

A) ñnY©H$mÀ`m ì ỳhaMZm§Mo _yë`_mnZ H$aUo

~) _m{hVr g§J«hUmgmR>r g§emoYZ AmamIS>m {dH${gV H$aUo

H$) g§emoYZ g_ñ òMo {ZYm©aU H$aUo Am{U g§emoYZmMr C{Ôï>o {ZpíMV H$aUo

S>) J¥hrVH¥$Ë`mMo {dH$gZ

iii) ........... `m KQ>H$mÛmao J«mhH$ EImXçm ~«±S>~Ôb H$m` {dMma H$aVmo ho {ZYm©[aV Ho$bo
OmVo.

A) ~±«S> Ñï>rH$moZ ~) ~±«S> ñWmZ{ZpíMVr

H$) ~±«S> g§~§Y S>) ~±«S> à{V_m

iv) Om{hamV g§emoYZ ho gmYmaUnUo .............. À`m ~amo~a Ho$bo OmVo.

A) CËnmXZmMo IaoXrXma ~) CËnmXZmMo Cn^moºo$

H$) bú` àojH$ S>) ^mJYmaH$
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v) {dnUZ _m{hVr Jmoim H$aÊ`mMm Imbrb n¡H$s EH$ ómoV Zmhr.

A) àmW{_H$ _m{hVr ~) Xþæ`_ _m{hVr

H$) XmoÝhrhr A) Am{U ~) S>) _mo\$V Z_wZm {dVaU

vi) {ÛVr`H$ (Xþæ`_) _m{hVr åhUOo .........

A) ApñVËdmV Agbobr _m{hVr ~) H$_r _hÎdmMr _m{hVr

H$) H«$_dmMH$ _m{hVr S>) gmYmaU _m{hVr

vii) .......... àH$ma hm Xþæ`_ _m{hVrMm àH$ma Zmhr.

A) à{V{Z{YH$ Z_wZm ~) ~hþómoVr` _m{hVr

H$) XñVEodOr` _m{hVr S>) gd}jU AmYm[aV _m{hVr

viii) ............. _m{hVr {h A{YH$ VmËH$mi Am{U AÝ` _m{hVrÀ`m VwbZoV H$_r IMm©_Ü ò
àmá Ho$br OmVo.

A) gd}jU g§emoYZ ~) g§b{¾V _m{hVr

H$) Xþæ`_ _m{hVr S>) Am°ZbmB©Z _mH}$qQ>J [agM©

àíZ  2) {dnUZ g§emoYZ åhUOo H$m`? {dnUZ g§emoYZmVrb g_m{dï> KQ>H$ Am{U {dnUZm_Ü ò {dnUZ
g§emoYZmMr ŷ{_H$m ñnï> H$am. [14]

àíZ  3) "Om{hamV g§emoYZ' `m g§H$ënZoMr ì`m»`m X²̀ m. Om{hamV g§emoYZmMr JaO Am{U _hÎd ñnï>
H$ê$Z Om{hamV _mÜ`_m§Mr {ZdS> Am{U _mÜ`_ doimnÌH$ `m§Mr _m{hVr g{dñVa ñnï> H$am.[14]

àíZ  4) "~mOmanoR> _m{hVr' åhUOo H$m`? _m{hVr g§H$bZmMo à_m{UV òmoV g{dñVa ñnï> H$am. [14]

àíZ  5) B§Q>aZoÀ`m _mÜ`_mVyZ àmW{_H$ d Xþæ`_ _m{hVrMo g§H$bZ `mda g{dñVa {Q>n {bhm. [14]

àíZ  6) WmoS>Š`mV {Q>nm {bhm. (H$moUË`mhr 2) [2 × 6 = 12]
A) {dnUZ g§emoYZmVrb Z¡{VH$Vm Am{U H$ma{H©$X.

~) {dnUZ {ZU©` nm{R>§~m ì`dñWm

H$) àmW{_H$ _m{hVr òmoV.

S>) Am°ZbmB©Z ~±«S> YmaUm g§emoYZ




