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Q1)

1) Question No. 1 and Question No. 6 are compulsory.
2) Solve any 3 (three) questions from Question No. 2 to Question No 5.
3) Figures to the right indicate full marks.
Fill inthe blanks by selecting suitable choice (Any 6).: [6]
I)  Source of research problem include
a Research’s Experience
b) Practical issuethat require solutions
c) Theory and past research
d) All of the above
i)  The marketing research process consists of following steps IS
not one of these steps?
ad Evaluatingthe competitor strategies
b) Deveoping theresearch planfor collecting information
c) Definingithe problem and research objectives
d) DevelopingHypothesis
li)%. As per the consumer defines what the consumer thinks about
the brand.
a Brandattitude b) Brand positioning
c) Brandrelationship d) Brandlmage
Iv) Advertising researchisusually carried out with
a Buyersof the product b) Users of the product
c) Thetarget audience d) Shareholders
V) IS not the sources of collecting marketing information.
a Primary Data b) Secondary Data
c) Botha) andb) d) Distributing free samples
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vi) are secondary data.

a Existingdata b) Lessimportant data
c) Ordinal data d) Ordinary data
vii) is not a form of secondary data.
ad) Representative samples b) Multiplesourcedata
c) Documentary data d) Survey-based data
viii) form of data can usually be obtained more quickly and-at a
lower cost than the others.
a Survey Research b) Syndicated
Cc) Secondary Data d) Onlinemarketing research

Q2) What is Marketing Research? Explain the factor’s involved in Marketing
Research and Role of Marketing Research in.Marketing. [14]

Q3) Define the term ‘Advertising Research’? Explain in detail the need and
importance of Advertising Research aswell as Media Selection and Media
Scheduling. [14]

Q4) What is ‘Marketing Infermatin’ ? Explain in detail standardised sources of
collecting data. [14]

Q5) Writeadetail note on Primary and Secondary data collection through Internet.
[14]

Q6) Write Short Netes (Any 2) [2%6=12]
a) Ethicsand Career in marketing research.
b) “=Marketing Decision Support System.
c) Primary Data Sources.
d) Online Brand Perception Research.
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JNgerd feun forgr. (FiureTét 2) [2x6=12]
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