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I nstructions to the candidates:
1) Question No. 1 and Question No. 6 are compulsory.
2) Solve any three questions from Question No. 2 to Question No. 5.
3) Figures to the right side indicate full marks.
Q1) Fill inthe blanks by suitable choice (Any 6) : [6]
1)  Which of thefollowing factors affecting the International marketing?
a Socia factors b) Economic factors
c) Political factors d) "~ All of theabove
i)  Market Segmentation Means
ad Dividingthesdling staff in small size
b) Dividing theterritoryin small size
c) Todividethetarget groupinsmall size
d) All of the above
i)  The present. distribution systemincludes
a)~Trade on NET b) Advertisement on NET
¢) Tradethrough E-Mail d) All of theabove
Iv) “Establisnhment of RBI
a 1935 b) 1936
c) 1937 d) 1938
v)  Which of thefollowing isnot animportant document in foreign trade

a A check for the value of goods
b) A draft

c) Billof lading

d) A letter of credit
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vi) A documents that contains a precise description of the goods is known

as a
a Weghtlist b) Packinglist
c) Commercia invoice d) All of theabove

vii) What isakey debatein International Marketing?
a Product development or product acquisition
b) Market development or market share
c) Standardization or adoptation
d) Market research and market testing
viii) How do the vast mgjority of services enter aforeignimarket?
a Exporting b) Importing
c) Brokers d) Lieensingor Franchising

Q2) What is International Marketing? Explain the scope and objectives of
| nternational Marketing. [14]

Q3) Explainthevariousfactorsaffectingte the | nternationa Marketing Environment?
[14]

Q4) Explainindetail the conceptsinternational pricing policy, International pricing
planning and I nternational jpricing mix. [14]

Q5) Discussthe Foreign'Exchangefacilitiesprovided by RBI and EXIM Bank?[14]

Q6) Write shert-note (Any two) [12]
a). Palitical Environment.
b) Challengesof International marketing.
c) EXIM Bank.
d) International Distribution system.
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