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I nstructions to the candidates:

1) Question No. 1 & Q.6 are compulsory.

2) Solve any 3 questions from Q2 to Q5.

3) Q2to Q5all carry equal marks.

Q1) Fill intheblankswith appropriate alternativesgiven{any 6): [6]
d The promotion P of marketing is also knewn as
1)  Product Differentiation i)» Distribution
i) Cost Iv)  Marketing Communication

b) Testing before launching aproduct is known as

) Acid Test i)  Concept Testing
i)  Market Test Iv) Test Marketing
c) A __ _isangaborated version of theideaexpressed in consumer terms.
) { Newldea i)  Product concept
ii) %, Product Idea iv) Test Brand
d)». NCDC =

1)  National Cooperative Development Corporation
i)  National Cooperative Dairy Corporation
i) National Consumer Devel opment Corporation
Iv) National ConsumersDairy Cooperative
€) The co-operative credit society’s Act has been passed in
) 1901 i) 1902
jii) 1903 iv) 1904

PT.O.



f) ___ of thefollowing is note considered as atype of reseller?
)  Wholesder i) Retaler
i)  Manufacturer Iv)  Distributor

g B.PO. means
1)  Business Process Outsourcing
i)  Business Procurement outsourcing
i)  Business Processing Outcome
IvV) Business Process Outstanding

h) SHG means .
) Self Help Group i)  Self Helping Group
i)  Saving Housing Group iv)  Self Housing Group

Q2) What isthe meaning of organized Commodity Markets? Explain itsadvantages
and limitations. [14]

Q3) What do you understand by service sector? Explain the importance and scope
of service sector? [14]

Q4) What do you mean by “FDI’? Describe the importance and limitations of
FDI. [14]

Q5) What isthe meaning of co-operative marketing? Explaintherole of co-operative

marketingin rural’devel opment. [14]
Q6): Write a'short notes on (any 3): [12]
a) . ReianceMadl

b) State Trading corporation (STC)
c) Importance of Regulated Markets
d) Direct marketingfor farmers.

€) Roleof service sector in India
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