
Q1) Fill in the blanks by selecting suitable choice (Any 6) : [6]

a) In marketing _______ is the focal point.

i) Profit ii) Sales

iii) Customer iv) Retailer

b) Product mix does not include __________.

i) Product range ii) After sales service

iii) Brand iv) Advertising

c) __________ is the first step of product development.

i) Business Analysis ii) Marketing testing

iii) Generation of new idea iv) Production

d) _________ is the factor related with micro Environment of marketing.

i) Economic conditions ii) Legal aspect

iii) Social condition iv) Suppliers

e) Discount, profit margine are the part of _________.

i) product mix ii) price mix

iii) place mix iv) promotion mix
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f) Advertisement is __________ type of communication.

i) Personal ii) Impersonal

iii) Personal and Impersonal iv) Direct

g) ________ is the E-marketing tool.

i) Television ii) Radio

iii) E-mail iv) Retailer

h) __________ is demographic aspect of marketing Environment.

i) Economic policies ii) Tax policy

iii) Financial support iv) Economic level of population

Q2) Explain the factors affecting to the Marketing Environment. [14]

Q3) Define the term labeling. State functions and types of labeling. [14]

Q4) Explain the advantages and disadvantages of distribution channel. [14]

Q5) What do you mean by public relation? Explain the different tools of public
relation. [14]

Q6) Write short notes (Any Two) : [12]

a) International marketing Environment

b) Brand management

c) Personal selling

d) Social media marketing
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àíZ àíZ àíZ àíZ àíZ 1) `mo½` n`m©̀  {ZdSy>Z Imbrb {dYmZo nyU© H$am. (H$moUVohr 6) … [6]

A) {dnUZm_Ü`o ................ hm H|$Ðq~Xÿ AgVmo.

i) Z\$m ii) {dH«$s

iii) J«mhH$ iv) {H$aH$moi {dH«o$Vm

~) CËnmXZ {_l _Ü`o ............... g_m{dð> hmoV Zmhr.

i) CËnmXZ loUr ii) {dH«$s níMmV godm

iii) _wÐm iv) Om{hamV

H$) Z{dZ CËnmXZ {dH$mgmVrb .............. hm n{hbm Q>ßnm Amho.

i) ì`mdgm` n¥ÏWH$aU ii) ~mOma MmMUr

iii) Z{dZ g§H$ënZm YmoaUo iv) dñVw CËnmXZ

S>) ............. hm KQ>H$ gyú_ {dnUZ n`m©daUmer {ZJS>rV Amho.

i) Am{W©H$ pñWVr ii) H$m`Xoera n¡by

iii) gm_m{OH$ pñWVr iv) nwadR>mXma

`) gwQ>, Z\$m à_mU ho ............ Mo KQ>H$ AmhoV.

i) CËnmXZ {_l ii) qH$_V {_l

iii) {R>H$mU {_l iv) Om{hamV {_l
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a) Om{hamV ho ............ àH$maMo g§kmnU Amho.

i) d¡̀ {ŠVH$ ii) Ad¡̀ {ŠVH$

iii) d¡̀ {ŠVH$ d Ad¡̀ {ŠVH$ iv) àË`j

b) ................. ho B©-{dnUZmMo gmYU Amho.

i) Xÿa{MÌdmUr ii) ao{S>Amo

iii) B©-_ob iv) {H$aH$moi {dH«o$Vm

d) ................. hm KQ>H$ bmoH$ g§»`m {df`H$ {dnUZ n`m©daUmMm ^mJ Amho.

i) Am{W©H$ YmoaU ii) H$a YmoaU

iii) Am{W©H$ ghmæ` iv) bmoH$m§Mm Am{W©H$ ñVa

àíZ àíZ àíZ àíZ àíZ 2) {dnUZ n`m©daUmda n[aUm_ H$aUmao KQ>H$ ñnï> H$am? [14]

àíZ àíZ àíZ àíZ àíZ 3) ¼wU {MÇ>rMr ì`m»`m XoD$Z ¼wU{MÇ>rMr H$m }̀ d àH$ma ñnï> H$am? [14]

àíZ àíZ àíZ àíZ àíZ 4) {dVaU dmhrÝ`m§Mo \$m`Xo d VmoQ>o ñnï> H$am? [14]

àíZ àíZ àíZ àíZ àíZ 5) OZg§nH©$ åhUOo H$m`? OZg§nH$m©Mr {d{dY _mÜ`_o ñnï> H$am? [14]

àíZ àíZ àíZ àíZ àíZ 6) {Q>nm {bhm (H$moUË`mhr XmoZ) [12]

A) Am§Vaamï´>r` {dnUZ n`m©daU

~) _wÐm ì`dñWmnU

H$) ì`º$sJV {dH«$s

S>) g_mO _mÜ`_mVwZ {dnUZ
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