
Q1) Fill in the blanks by selecting suitable choice (any 6) : [6]

i) Since last several decades, professionals have been trying to satisfy to
__________ by making him the king.

(Creditors, Supplier, Customer)

ii) The difference in consumer behavior is due to the ______ factor.

(Social, Cultural, Personal)

iii) In Maslow’s Need Hierarchy Theory ______ is the highest level of
need.

(Physiological Need, Security Need, Self-Actualization Fulfillment)

iv) Which shop to buy the product from is decided by ________.

(Store Specific Goals, General Goals, Product Specific Goals)

v) Personality is a dynamic association of the ________ Characteristics
of a particular person.

(Physical, Mental, Both of the above)

vi) Memory that lasts less than 30 seconds is generally called ______

(Short term memory, Long term memory Episodic memory)

vii) _______ does not belong to one person but to the whole society.

(Culture, Sub-culture, Cross Culture)

viii) Classes are _______ who an equal place in the economy.

(Ten persons, Fifty person, Many Persons)
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Q2) What is 'Consumer Behaviour'? Explain the need and advantages of Study
of Consumer Behaviour. [14]

Q3) Define the term ‘Consumer Motivation’. Explain the need, objectives and
scope of Consumer Motivation. [14]

Q4) Explain the term ‘Involvement’. Discuss dimensions of Involvement. [14]

Q5) Explain in detail the concepts - ‘Social Class’ and Family Life’. [14]

Q6) Write Short Notes (Any 2) : [12]

a) Howard Sheth Model

b) Defense Mechanism

c) Components of Learning

d) Cross Culture


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àíZ àíZ àíZ àíZ àíZ 1) `mo½` n`m©̀  {ZdS>m H$éZ [aH$må`m OmJm ^am. (H$moUË`mhr ghm) [6]

i) Joë`m {H$Ë òH$ XeH$m§nmgyZ ì`mdgm{`H$ ho ........ bm amOm _mZyZ Ë`mbm g_mYmZ XoÊ`mgmR>r
à`ËZ H$arV AmhoV.

(gmdH$ma, nwadR>mXma, J«mhH$)

ii) J«mhH$ dV©Zm_Yrb \$aH$ hm ......... KQ>H$m_wio AgVmo.

(gm_m{OH$, gm§ñH¥${VH$, d¡̀ {º$H$)

iii) _°ñbmoÀ`m JaOmÀ`m loUrÀ`m {gÕm§Vm_Ü ò ......... hr A{V Cƒ nmVirdarb JaO Amho.

(emar[aH$ JaO, gwajoÀ`m JaO, OrdZ gm\$ë`mMr JaO)

iv) CËnmXZ H$moUË`m XþH$mZmVyZ {dH$V ¿`m`Mo, `mMr {ZpíVMr ........ Ûmao Ho$br OmVo.

(ñQ>moa {deofrH¥$V C{Ôï>o, gm_mÝ` C{Ôï>o, CËnmXZ {deofrH¥$V C{Ôï>o)

v) ì`{º$_Ëd ho EImÚm {d{eï> ì`ŠVrÀ`m ......... JwUd¡{eï>`m§Mo J{V_mZ g§KQ>Z AgVo.

(emar[aH$, _mZ{gH$, darb XmoÝhr)

vi) gd©gmYmaUV : 30 goH§$Xmnojm H$_r doi {Q>H$Umè`m ñ_¥Vrbm ........ Ago åhUVmV.

(AënH$mbrZ ñ_¥Vr, {XK©H$mbrZ ñ_¥Vr, KQ>Zm ñ_¥Vr)
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vii) ........... hr Ho$di EH$m ì`ŠVrMr ZgVo, Va Vr g§nyU© g_mOmMr AgVo.

(g§ñH¥$Vr, Cng§ñH¥$Vr, {V ©̀H$ g§ñH¥$Vr)

viii) Am{W©H$ ì`dñWoV g_mZ ñWmZ AgUmè`m ......... åhUOo dJ© hmò .

(Xhm ì`ŠVr, nÞmg ì`ŠVr, AZoH$ ì`ŠVr)

àíZ àíZ àíZ àíZ àíZ 2) "J«mhH$ dV©Z' åhUOo H$m`? J«mhH$ dV©Z Aä`mgmMr JaO d \$m`Xo ñnï> H$am. [14]

àíZ àíZ àíZ àíZ àíZ 3) "J«mhH$ àoaUm' ̀ m g§H$ënZoMr ì`m»`m Úm. J«mhH$ àoaUoMr JaO, C{ÔîQ>ço d ì`már ñnï> H$am.[14]

àíZ àíZ àíZ àíZ àíZ 4) "gh^mJ' hr g§H$ënZm ñnï> H$am. gh^mJmMo n¡by {deX H$am. [14]

àíZ àíZ àíZ àíZ àíZ 5) "gm_m{OH$ g_yh' d "H$m¡Qw>§{~H$ OrdZ' `m g§H$ënZm g{dñVa ñnï> H$am. [14]

àíZ àíZ àíZ àíZ àíZ 6) Q>rnm {bhm. (H$moUË`mhr XmoZ) : [12]

A) hm°dS>© goR> àmén

~) g§ajU §̀ÌUm

H$) AÜ``ZmMo KQ>H$

S>) {V ©̀H$ g§ñH¥$Vr




