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I nstructions to the candidates:
1) Question 1 and Question 6 are compulsory.
2)  Solve any three questions from Question 2 to 5.
3) Figures to the right indicate full marks.

Q1) Fill in the blanks (Any Six) : [6]

a management sets the company's mission, objectives, broad
strategies, and policies.

b) Pricing technique used by. sellers while selling individual products in

bundles is

c) Inmarketing, a can also use sticker in edible productsto impart
knowledge of-the ingredients of the food items.

d) comprises personal selling, advertising, public relations, sales
pramotien, and direct marketing.

2) enablesthe price of productsto go up and buildsloyal customers
threugh positive brand associations and images or a strong awareness
of the brand.

f) Selecting time, choosing media types, deciding on reach of frequency
and media vehicle for advertisements are part of

g) Kindof pricing strategy which allows sellersto continuously adjust prices
according to needs and characteristics of customers is classified as

h)  When captive product pricingisused for servicesthen thispricing strategy
Is classified as
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Q2) Definetheterm'Marketing'. Explain objectivesand importance of Marketing.
[14]

Q3) What do you mean by 'Price Mix'? Explain various pricing strategies.  [14]

Q4) Explaintheelementsof Promotion Mix? [14]

Q5) Definetheterm 'Personal Selling'? Explain the process of personal selling.[14]

Q6) Write Short Notes (Any Two) : [12]

a Evolution of Marketing.

b) Importanceof Labelling.

c) Typesof Web Adverting.
d) Differencebetween Advertising and Publicity.
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