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Q1) Fill in the blanks by selecting suitable choice (any 6) [6]

i) Consumer Behaviour means__________

(The study of Buying Behaviour of Consumers, the study the financial
behaviour of Consumers, The study the common behaviour of
Consumers)

ii) Consumer bahavior is influenced by___________factors.

(Internal, External, Both of the above)

iii) The customer chooses _________ to meet his needs.

(General Goals, Product specific Goals, Brand Specific Goals)

iv) The purchase decision of the consumer deternines the tendency of the
market for ________.

(Demand, Supply, Buying)

v) Memory that lasts less than 30 seconds is generally called_______

(Short term memory, long term memory, Episodic memory)

vi) Personality is a dynamic association of the __________characteristics
of a particular person.

(Physical, Mental, Both of the above)
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vii) Classes are__________who an equal place in the economy.

(Ten persons, Fifty persons, Many persons)

viii) ________ does not belong to one person but to the whole sociaty

(Culture, Sub-culture, cross culture)

Q2) Explain the sociological model and other Relevant model in detail. [14]

Q3) Define the term ‘consumer Motivation’. Explain the need, objectives and scope
of consumer motivation. [14]

Q4) What is ‘Consumer learning’? Explain the characteristics and components of
consumer learning. [14]

Q5) Explain in detail the concept- ‘Social class’ and Family life’. [14]

Q6) Write short notes (any 2) [12]

a) Advantages to study consumer Behaviour

b) Motive Arousal.

c) Memory system.

d) Social Groups and consumer Behaviour.
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gyMZm …- 1) àíZ H«$. 1 d àíZ H«$. 6 gmoS>{dUo A{Zdm¶© AmhoV.
2) àíZ H«$. 2 Vo àíZ H«$. 5 ‘Yrb H$moUVohr VrZ àíZ gmoS>dm.
3) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.
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à.à.à.à.à.1) ¶mo½¶ n¶m©¶mMr {ZdS> H$ê$Z [aH$må¶m OmJm ^am. (H$moUË¶mhr 6) [6]

i) J«mhH$ dV©Z åhUOo ..............

(J«mhH$mÀ¶m IaoXr dV©ZmMm Aä¶mg, J«mhH$mÀ¶m {dÎmr¶ dV©ZmMm Aä¶mg, J«mhH$mÀ¶m gm‘mÝ¶
dV©ZmMm Aä¶mg)

ii) J«mhH$ dV©Z ho ........ KQ>H$m§Ûmao à^m{dV hmoVo.

(A§VJ©V, ~mø, darb XmoÝhr)

iii) J«mhH$ Ë¶mÀ¶m JaOm§Mr nyV©Vm H$aÊ¶mgmR>r ......... Mr {ZdS> H$aVmo.

(gm‘mÝ¶ C{Ôï>o, CËnmXZ {deofrH¥$V C{Ôï>o, ~«±S> {deofrH¥$V C{Ôï>o)

iv) J«mhH$mMm Omo IaoXr {ZU©¶ AgVmo Vmo ~mOmamVrb dñVyÀ¶m ............ Mr àd¥Îmr {ZYm©[aV H$aVmo.

(‘mJUr, nwadR>m, IaoXr)

v) gd©gmYmaUV… 30 goH§$Xmnojm H$‘r doi {Q>H$Umè¶m ñ‘¥Vrbm ........... Ago åhUVmV.

(AënH$mbrZ ñ‘¥Vr, {XK©H$mbrZ ñ‘¥Vr, KQ>Zm ñ‘¥Vr)

vi) ì¶{º$‘Ëd ho EImÚm {d{eï> ì¶º$sÀ¶m ........... JwUd¡{eï>¶m§Mo J{V‘mZ g§KQ>Z AgVo.

(emar[aH$, ‘mZ{gH$, darb XmoÝhr)

vii) Am{W©H$ ì¶dñWoV g‘mZ ñWmZ AgUmè¶m ............ åhUOo dJ© hmo¶.

(Xhm ì¶º$s, nÞmg ì¶º$s, AZoH$ ì¶º$s)

viii) ............. hr Ho$di EH$m ì¶º$sMr ZgVo, Va Vr g§nyU© g‘mOmMr AgVo.

(g§ñH¥$Vr, Cng§ñH¥$Vr, {V¶©H$ g§ñH¥$Vr)
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à.à.à.à.à.2) g‘mOemñÌr¶ àmê$n d BVa g§~§{YV àmê$no g{dñVa ñnï> H$am. [14]

à.à.à.à.à.3) "J«mhH$ àoaUm' ¶m g§H$ënZoMr ì¶m»¶m Úm. J«mhH$ àoaUoMr JaO, C{Ôï>¶o d ì¶már ñnï> H$am. [14]

à.à.à.à.à.4) "J«mhH$ AÜ¶¶Z' åhUOo H$m¶? J«mhH$ AÜ¶¶ZmMr d¡{eï>¶o d KQ>H$ ñnï> H$am. [14]

à.à.à.à.à.5) "gm‘m{OH$ g‘yh' d "H$m¡Qw>§{~H$ OrdZ' ¶m g§H$ënZm g{dñVa ñnï> H$am. [14]

à.à.à.à.à.6) {Q>nm {bhm. (H$moUË¶mhr 2) [12]

A) J«mhH$ dV©ZmÀ¶m Aä¶mgmMo ’$m¶Xo

~) àoaH$ OmJ¥Vr

H$) ñ‘¥Vr àUmbr

S>) gm‘m{OH$ g‘yh Am{U J«mhH$ dV©Z
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