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Instructions to thecandidateés.
1) All thesquestions are compulsory.
2) Figyreés.to the right indicate full marks. )
3) Draw.neat labelled diagrams where necessary. Q
4) Give suitablé examples wherever necessary. 2@

Q1) Solye any Five: Oy [5x2=10]
™

/)
a) Describe the concept of Marketing_stratégy.

—~

b) Define marketing Blue print. ANy

¢) Describe Bootstrapping méffiod of sales forecasting.
d) Define market forecastiﬂg:’ N

e) Describe market oppoffuflity analysis.

f)  Describe marketing i‘nfelligence system.

g) Define USP withsuitableexample.

h) Define Niche'market-with example.

02) Selveany two: [2x5=10]
a). Explain various forecasting techniques based of*past demand.
b) Describe the concept of marketing audit in détaif:

c) Discuss strategies for market follower.

03) Solve any One. [1x10=10]
a) Illustrate targeting strategies with suitable-examples.

b) Demonstrate the concept and utility of-ansoff matrix.

PTO.



o
04) Solve any One. C?/

a)  Outline various positioning stra@ies with suitable examples.

[1x10=10]

b) Appraise the utility of strateg,'bc%ap planning model and family portfolio
matrix. Y

I
Q5) Solve any one. ODQ Y [1x10=10]

"
a) Elaborate us @ategies for market leader with suitable example:
b) Apprai e ug]l%/ of BCG matrix with suitable examples. @
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