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I nstructions to the'eandidates:

1) All questions-afe compulsory.

2) Figures tothe right indicate full marks.

Q1) Answer any 5 out of the following 8 (2 marks each) : [10]
a The online and offline businesses, though compete against each other,
will to deliver the best customerexperience.
) Coexist i~ Conflict
i)  Collude iy) Conspire

b) In Marketing 4.0 BAR (stands fer

i)  Brand Auction/Ratio i)  Brand Action Ratio
i)  Brand Advocacy Ratio Iv) BrandActivation Ratio
c) InMarketing 4.0, power-shiftsto the connected customersfrom individual
to
) socid i) group
i) collective Iv) rationa

d) Common paid media channels of content digttiisutioninhclude all except

) searchenginelisting

i) paidsocial media

i) mobileadvertising

IV) customer reviews & testimonias

PT.O.



IS not one of the bestéways to promote a business using

social media
1)  choosing theright tone i)  workingwithaplan

i) deleting negative comments iv)  using relevant hashtags

f) are consideredithe new segments in today's Digital era.
) people i)  society
i) comimunities Iv) social media
g Winping/companies & brands are those that do not leave the
to charice.
) Wow moment i)  Content
i) “Ddight Iv) Success
h) The O zone indicates : &
influences.
i)  other, outer, own i)~ Own, outer, other
i) own, other, outer Iy) outer, own & other
Q2) Answer any 2 out of 3 questionsd(s marks each) : [10]
a Compare & contrast infesred customers vs distracted customers.
b) Describe how the shift from exclusiveto inclusive has taken placein
the Indian context:
c) Explainthetransiormation from 4Psto 4Cs.
Q3) Answer any 1 out of 2 questions (10 marks each). [10]
a 'Weareexperiencing therise of Omni - gharinel Marketing'. Discussthe
stepsfollowed in using omni-channel hanketing,
OR
b) India has transformed from traditionahto’digital market. Elaborate the

statement with the help of relevant examples.

[5860]-407 2



Q4) & "Screens are becoming so important‘in our lives." Assess the statement
In context of penetration of internet\connectivity. [10]
OR
b) "Hashtagisthe New Tagling’. Appraise this statement in context to any
real - world proguct/seryice/brand of your choice.
Q5) Answer any 1L-gubof thefollowing (10 marks each) : [10]
ad For increased probability of getting advocacy, marketers should place
thelrdoets onyyouth, women & netizens (YWN). Critically evaluate the
statement
OR
b) 'Develop strategiesto create WOW!Momentswith customer engagement

asdiscussed in Marketing 4.0, with.Special ‘reference to cab aggregators
like ola,uber.

o mis
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