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c) Defineprobability pqrfuabthty sampling.

d) Deline Brand

b) Enlist any four sources

e) Enlist the methods of d#rand
j\:'

0 Define concept of fnp.

data

forecasting.

Q2) Ansrver any two out of three questions :

a) Brief the assumptions ancl pre requisites of
b) What are the conditions of data col

c) Y"t are the types of marketing res
for business decision making.
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hor.v are they useful
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Q3) Solve any one :

a)

b)

What is cluster anal
decisionmarking

84) a) Draft

intelligence. t5I

application of cluster analysis fbr business

t10I

to knor,v the customer satisfaction towards newly
Juice brand in Pune. Consider the suitable scales
estion to collect demographic and product
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data. (ExpecteclLikert scale Questions for at least 5 product
).

b) Dctinc focursed

th'"e application,

OR

group discurssion method llection and explain
assumptions and marketing researcir.

85) ,) SPRIPvt. Ltd. has appointed
to launch the electric S
know the customer
so you are e,xpected to
above situation.

b) Describe in detail any

manager. Companywants
It's important for company to

buying the electr:ic SUV cars and
oint analysis rnodel considering the
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