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Suppw"t your answers with suitable Ilve examples.

Dr aw neat and clean dmgrams/zl‘lusn aftwns suppo
\y

ve to your answer.

[5x 2 =10]

Define concept of T RP.

5/»\ :, ¢

What are the types of marketin g regeag’ch I ports and how are they useful
for business decision making, =

RTO.



03) Solve any one :

04)

05)

a) Differentiate between marketing research and marketing mtelhgence. [5]
‘%3

b) Discuss the recent trends in maxketmg research. [5]

What is cluster dnalzsm, 5tatn,;thc application of cluste,r andlysm for business
decision marking géfitﬁ exampTe F [10]

b)

Lstlorman(. to know the customer Satisfaction towards newly
PRf mango Ju1cc brand jm Pune Conmder the suitable scales

ch*araucrlbtlcs data (Expcctc,d leert scale Questlons for at least 5 product
cﬁ‘amctems"tlcs) [10]

%:.\ ; A ON
Ds:";hnc focused group: dl'«}cusmon method for datd collcctlon and explain
the application, assumptlons and requlsztes of FEGD in marketing research.

SPRI Pvt. Ltd. hasappointed 6‘1} S maﬁﬁé‘ung manager. Company wants
to launch_the*eleetric SUV apn | urte. It’s important for company to
know thie ciistother preferer ards buying the electric SUV cars and

50 youareexpected to ¢ezte the«con oint analysis model considering the
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