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affecting the consumer
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and ruake ussutttptions wherever ruecesssry.

dicates full marks.
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b) Customers are
v

i) The buyers but *'St;r may not be the user of the product
Y

ii) Consumers

iii) They are the end users of the product

,v) (i), (ii) and (iii)

c) Which company owns the brand-Maggi?

t) Cadbury

iii) Nestle

d) Good marketing is no accident, but a
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e) The oldest form of

D Credit

,,r) purchasing
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Q2) Solve any two

a) Explain the terms market

b) Ourline the difference
market.

exchange - trading ofproducts is known as

Buying

Barter

to clean chimneys in homes. The firm

ii) A good

iv) Aphysical enrity
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share with suitable example.

places, market spaces anci meta

c) Illustrate how
buying behavi

behaviour is different from organizatiqfi!?
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Q3) Solve any one

a) Anational T.V. channel is hosting a foocl show.
strategy for having a good TRp of the

OR

b) A companyproducing detergent ts liquid fabric wash.envtronment analysis
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