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First Year M.B.A.
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Time: 2Hourg] [Max. Marks: 50
I nstructions to thé candidates:
1) All Questions aré Compulsory.

2) Figurestoiheright indicate full marks.

Q1) SolveAny 5 out of 8: [10]

a List the competing concepts upderwhich’organisations has carried out
marketing activities.

b) Write the concepts that(states that if consumers and businesses are | eft
alone, they will not by enoughrof the organisation products. Explain.

c) Defineneed & provide two examples.

d) Listfiveelementsof/Macro environment.

€) Listthemajor consumer market segmentation vafi adies.

f) ldentify thetwo pointsof distinction betweerarganisation and consumer
buying behaviour.

g) List componentsof marketing mix.

h) Mention the stages of product life cycle:

PT.O.



Q2)

Q3)

Q4)

Q5)

Solve Any Two out of Three: [10]
a) Explain componentsof Micro Environment analysiswith proper example.

b) What islong tail marketing andiche marketing. Explain with appropriate
example.

c) Explain concept of market share & potential for smart phonesin India.

SolveAny Ghje: [10]

a) Explain_the term “Targeting” and “Positioning”. How these concepts
apphiéed'to Android phones? Explain with appropriate example.

OR

b) Ayust pvt. Itd. ismanufacturer with variety of fruifjuices. Asamarketing
manhager design segmentation strategy for it.

SolveAny One: [10]
a) Explain various steps involyedin buying alaptop for personal use.
OR

b) Analysetheterm “PoSt/purchase behaviour”, “Moment of truth”, “Zero
moment of truth: write'sele¢tion of B School.

SolveAny One: [10]

a) Describe strategiesadopted at each level of PLC for@EM.C, G product
of your choice.

OR

b) Formulate marketing mix for anew electricSJV brahd in India
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