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8l) L) Fill,trithe Blanks (Any five) : * tSI
fl..).MarketinC _ is systematic pf*dfi and polic-v.

a) Marketing Environment o$-h. M#efin_s Control
c) MarketingAudit .{}d,$darketingNervsii) Due to thereffiexibiti*- in dailv routine ruork of acompan)'. i* 
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.....\..a) MarketingEnviqfhentS,b) MarketingConhol

c) MarketingAuff ,'i d) MarketingNeus
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Customer is a |<,iffif pq1&et and he will satis| if he get.

a) satisfactiM* _j"} b) Loyatfvr\"
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If is importanldr'At the component be attracd.tb for

a) Design b) AdvertisiqgfrFdiu*:r,'
c) Printing d) tradem&hi,*.ll''
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Exchange is an'imp"d_t d"r.Uft of give & take through
social media.

a) Printing

c) Message
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B) Illatch the following :

i) Technical support and budget

ii) Shineandmov"*"rlt, 
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in) You-tube, Teiryram, Far'Book
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ir') Credit and"Ei dgef4$ control
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Social media

Techni ques of marketing control

tndustrial Elements

Principles ofDesign

F{istorical social media
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b)

c)

d)

e)

Q2) Write s$&,aoteo{Any Two) :

a) @a.Iiry*qtiinted components in service marketing.
i*b) Cha;auieristics ofcopywriting. l+'

c) Hi.,{,!brical Background of social media. .-i,"'\\:d) Importanceof marketingcontrol.-\*] o* '
j.h' .-+'

"\ !' oi,?
Q3) a) Expiain theAppeals of seniq€Fiark€tlig in detail.

JfS
b) Explain strategl of adveffig crg'alion in detail.
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Qa) 4 Explain the charact&isticgdf social media marketer.
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b) Explaintherechniquendsmarketingcontrol.
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