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1) Al aueﬁfwns zire compulsory.

2) Fxguras 10'the right indicate full marks.

gt

[Max. Marks : 50

Q1) A) FIH in ‘the Blanks (Any five) : [5]
i) ~.."Marketing is systematic planmn«z and policy.
a)  Marketing Environment b7 Marketing Control
¢) Marketing Audit d)  Marketing News
ii) Due to there )
company.
a) Marketing Envxm’hf'hent b) M arketing Control
c) Marketing Aucht wrd)  Marketing News
iii) Customerisa kmg ofmarket and he will satisfv if he get.
a)  Satisfaction’ i b) Loyalty
c¢) Relation _L d) Customer Growth
wv) If is important\*{hét the component be attract-iife for
advertising to be perfect.
a) Design b)  Advertising me
c) Printing d) Trade magk~
v) In includes online buying & SEMMTE as well as financial
business deals. . w4
a)  E-mail b) Website -

exibjl.%’ty in daily routine work of a

¢) E-Business d) “*Eﬂ(fomﬁ'erce
vi) Exchange is an important measwe of give & take through
social media. '
a) Printing b) Desi gn
¢) Message d). Media
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B) Match the following : [5]
i)  Technical support and budget a) Social media
i) Shineand movement (;:7‘ b) Techniques of marketing control
iii) You-tube, Telﬁ;m Faue Book ¢) Industrial Elements
iv) Credit and@u,dgegar} control d) Principles of Design

V) Popula.fﬁﬁgmg o:bells €) Historical social media
and speaker

02) Write sm notes (Any Two) : ‘ [10]

a) Qu.ahty ,onented components in service marketing.

;.
o

b) Charamerlsucs of copywriting. Y
c) Hts;orlcal Background of social media.

d) Importance of marketing control. *“\%t% i,
NS

03) a) Explainthe Appeals of ser\«mg;f;rkégﬁg in detail. [8]
b) Explain strategy of adv e%mg crg\atlon in detail. [71

,,“M \ :
04) a) Explainthe chmacthcggfsouaf ‘media marketer. [8]
b) Explain the techniques; Sﬁmwketlng control. "”\% ]
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