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I nstructions to the candidates:

1)
2)

Ql) A)

All questions are compulsory.
Figuresto the right side indicate full marks.

Fill intheblanks (Any 5): [9]
1) objective of marketing control is to observe progress as
per decided planning.
a Primary b) Secondary
c) Find d) Interium
i) Marketing audit isdoneby ..
a BusinessAuditor b) Marketing Auditor
c) Account department d) Manager
i)  Asper 7 psthe process of which transfer raw material into finished
good is called as
a Product b) Price
c) Place d) Direct supply
iv) /Itisimportantthatthe  component be attractive for advertising
to be perfect.
a Dedgn b) Advertisng media
c) Printing d) Trademark
V) Is an effective mediain modern marketing.
ad Advetisngontelevison b) Directsdling
c) Socia mediamarketing d) RadioAdvertising
vi) In service marketing Hotel, cinemahall, Bank, Insurance, Travel,

Gym etc are parts of elements.
a Product oriented components

b) Person oriented components

c) Quality oriented components

d) Industry group components

PT.O.



B) Matchthefollowing: [9]

) Legal andmedical services @  Social Media

i)  Rythm, music colour b) Techniques of marketing
combination control
i)  Facebook, Whatsup c) Quality oriented components

Iv) Swoc & varianceanalysis  d)  Principlesof Design

V) Sermons & prayers €) Historical. social media

Q2) Write short note (any two) [10]
a Product oriented componentsin service marketing.
b) Characteristicsof television advertisement.
c) Featuresof socia mediamarketing

d) objectivesof marketing audit

Q3) @) Explanthefeaturesof service marketing in detail. [8]

b) Explaintheprinciplesof designindetail. [7]

Q4) a +. Explainthe socia mediamarketingin detail. [8]

b) . Definemarketing audit and explainit’sobjectives. [7]
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q) A [5]
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