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I nstructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) Fill inthe blankswith most appropriate word in the bracket (Any 5) [5]
I)  Agriculture Product is
(Perishable, Durable, Artificial)

1)) is any «word,. phrase, symbol or design that helps to
distinguish one product from another.

(Trademark, Competition, Mark)
i)  TheGlobal Marketing isstrongly affected by the of the country.
(Political Environment, L ogistics Environment, Business Environment)
V) IS essential as a cyber security marketing strategy.
(Education, Trust, Self-dependence)
V) is not the features of Global Market.
(Advanced Technology, Credit Risk, Small scale operation)
vi) Backbone of Indian economy is

(Technology, Agriculture, Artificial production)
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Q2) Match the group : [9]

Group ‘A’ Group ‘B’
)  Consumer Protection Act a 2016
i)  Trademark Act b) 2005
i)  Competition Act c) 1986

Iv) Indian PatentAmendmentAct d) 2002

v) Bureau of Indian Standard €. 1999

Q3) Write short noteson (Any 2) : [10]
a  Storagefunctioninagriculture marketing
b) Competition Act 2002
c) Political Factorsaffecting Global Marketing
d) Challengesof Cyber Security marketing.

Q4) @ ExplaintheProblemsof agricultural Marketing. [8]
b) What istrademark and explain the different types of Trademarks? [7]

Q5) @ DefineGlobal Marketing . Explainthedifferent features of Global market.

[8]
b)". Explaintheadvantages of cyber security marketing. [7]
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