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| nstructions to the candidates:

1)
2)

Q1) a)

All gquestions are compulsory.

Figures to the right indicate full marks.

[Max. Marks: 50

Fill in the blank with most appropriate alternative (Any 5) : [9]

1)

ii)

iii)

1v)

d)

Mass Marketing is

a)
C)

is an:objective of marketing.

Profitable sales volume
Improve the quality of product
Product. Development

None of the above

A strategy b)

Product life cycle d)

Brand can be prepared through

a)
C)

a)
C)

Logo b)

Sound d)
buy products &

Consumer & Customers b)

Buyers & Sellers d)

An Advertisement

None of the above

Name
All of the above

use product.
Customers & consumer

Buyers & customers

PT.O.



v)  Social Marketing concept is relating to

a) Production b) Customer Education
¢) Society d) All of these
vi) does not fall under the category of digital marketing.
a TV b) Radio
c) Billboard d) All of the'above
b) Match the following : [9]
1)  Sales a) ~ Environmental security
11) Packaging b) " Newspaper
1i1) Pricing Method ¢) - Marginal Cost pricing
iv) Type of Advertising d) Attracting cover
v)  Green Marketing e) Product oriented
Approach
Q2) Write a short note (Any 2) : [10]
a) Scope of Marketing
b) 7 P’s of Marketing Mix
¢) Green Marketing
d) Objective of pricing
03) a).. Define Market. Explain the types of Market. [8]
b) Describe the environmental factors that affect the Marketing Mix. [7]
04) a) What is product life cycle? Explain the relevance of product life cycle.
[8]
b) Explain the recent trends in Marketing. [7]
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