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Instructions to the candidates:
1) All Questions are compulsory.
2) Figuresto theright indicate full marks.

Q1) A) Fillintheblanks(Any 5): [9]

),

i

Vi)

Efforts, planning, aims and evaluation of human resourceis called
as marketing

a Control b)  Auditing
c) Environment d) « Management

In service marketing after sales service, quality service, business
service and research development etc, are part of

a Product oriented components
b) Person oriented components
c) Quality oriented components
d) Industry group components
Is asoul of advertisement.

a Media b) Desgn

c) Message d) PrintingArt
Marketing Is a directive process which directs all
activitiesinmarketing.
a Auditing b)  Environment
¢). _Management d) Control
are depent on use of internet and modern technology.
a) Pressmedia b) Magazines
c) Socia media d) Website

Some of socia media, which give platform to earn more money
independently are called as

a Sdfmedia b) Incomemedia
c) Printmedia d) Exchangemedia

PT.O.



B)

Matchthefollowing: [5]
1) Beauty Parlor & Jim services a Socia media

i) Centreof Attraction & Balance  b)  Techniques of marketing
control

i) Twitter, Instagram c) Personoriented components

Iv) Ratio & market costing analysis d) Principlesof Design

V) Role of beasts and animals €) Historical social media

Q2) Write short note (any 2) : [10]

ad Person oriented components in service marketing.

b) Characteristics of message.

c) Socia mediamarketing - A Profession:

d) Process of marketing control.
Q3) @ Explainthe 7 Ps concept of service marketing. [8]

b) Whicheementsare usedfor setting of advertisement? Explainin detail [ 7]
Q4) @ Explaintheimportance of social mediain detail. [8]

b) Explainthe process of marketing audit. [7]
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) Han fuuErde sftwis ge.
) ey afvea,

®) Gt weaw fauue- ues U
g) fouum Feson afsean.

¥.3) 1) e fouumrda 7 Ps Heheundiet geeh T8 . [8]

)  3ATRNTh WM HISUIHTSE vt Ueeh foemma smd @nTaTd ? ara Afor foaem

0. [7]

.4) 1) THIRTeR HIHT Hgw AR T8 . [8]

q)  froum sinemon afken wE w0 [7]
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