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Instructions to the candidates:

1) All questions are compulsory.
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Q1) a) Fill in the blanks with most appropriate word in the bracket (Attempt any 5) :
[5]

i) Marketing creates _________
(Demand, Sales, Both, None)

ii) Non-Profit Organization includes _________
(Religious Organizations, Trade Unions, Clubs, All of the above)

iii) Marketing Organizations help in promoting new _________
(Company, Ideas, Employee, None)

iv) The branding strategy is also called _________
(Brand architecture, Branding rate, Brand earnings, Brand
responsiveness)

v) The demand for the product mostly determined by the _________
of the product.
(Culture, Habit, Price, Income)

vi) Non-trading organizations are exempted from paying taxes
to_________
(Government, Owner, Customer, None)

Q2) Match the following : [5]
Group A Group B

i) Sales Forecasting Estimation of Sales Revenue & Overheads
ii) Non-Profit Organization Product Organization
iii) Marketing Organization Product appearance
iv) Brand Positioning Service Motive
v) Sales Budget Estimation of Future Sales
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Q3) Write a Short Note on (Any two) [10]
a) Sales Budget
b) Importance of Non-Profit Organization
c) Essentials of Marketing Organizations
d) Components of Brand Strategy

Q4) a) What is Demand? What are the determinants of Demand? [8]
b) Explain the different types of Non-Profit Organizations in India. [7]

Q5) a) What is Marketing Organization? Explain the Principles of Marketing
Organizations. [8]

b) Explain various types of Brand Building Strategies. [7]
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àíZ 1) H§$gmVrb ¶mo½¶ n¶m©¶ {ZdSy>Z [aH$må`m OmJm ^am. (H$moUË`mhr nmM) [5]

i) {dnUZ ............... Mr {Z{‘©Vr H$aVo.

(‘mJUr, {dH«$s, XmoÝhr, ¶mn¡H$s Zmhr)

ii) {dZm Z’$m g§ñWm§‘Ü¶o ............. Mm g‘mdoe hmoVmo.

(Ym{‘©H$ g§ñWm, H$m‘Jma g§KQ>Zm, ³b~, darbn¡H$s gd©)

iii) {dnUZ g§ñWm ZdrZ ............ Zm MmbZm XoÊ¶mgmR>r ‘XV H$aVmV.

(H§$nZr, H$ënZm, H$m‘Jma, ¶mn¡H$s Zmhr)

iv) {MÝhmH$U ì¶yhaMZobm ................ Agohr åhUVmV.

(~±«S> {Z{‘©Vr, ~±«qS>J Xa, ~«±S> H$‘mB©, ~«±S> à{VgmX)

v) dñVyÀ¶m ‘mJUrMo {ZYm©aU àm‘w»¶mZo .................. KQ>H$ H$aVmo.

(g§ñH¥$Vr, gd¶, qH$‘V, CËnÞ>)

vi) Zm Z’$m ì¶mnmar g§ñWm§Zm H$a ^aÊ¶mnmgyZ ............... H$Sy>Z gyQ> {‘iVo.

(gaH$ma, ‘mbH$, J«mhH$, ¶mn¡H$s Zmhr)
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àíZ 2) `mo½` OmoSçm bmdm. [5]

JQ> A JQ> ~

i) {dH«$s AZw‘mZ {dH«$s ‘hgwb d IMm©Mm A§XmO

ii) {dZm Z’$m g§ñWm dñVy g§ñWm

iii) {dnUZ g§ñWm dñVyMo ñdê$n

iv) ~«±S> pñWVr godm hoVy

v) {dH«$s A§XmOnÌH$ ^{dî¶H$mbrZ {dH«$sMm A§XmO

àíZ 3) {Q>nm {bhm. (H$moUË`mhr XmoZ) [10]

A) {dH«$s A§XmOnÌH$

~) {dZm Z’$m g§ñWoMo ‘hËd

H$) {dnUZ g§ñWm§Mr AmdíH$Vm

S>) {MÝhm§H$Z ì¶whaMZoMo KQ>H$

àíZ 4) A) ‘mJUr åhUOo H$m¶? ‘mJUrMo {ZYm©aH$ KQ>H$ H$moUVo? [8]

~) {dZm Z’$m g§ñWm§Mo {d{dY àH$ma ñnï> H$am. [7]

àíZ 5) A) {dnUZ g§ñWm åhUOo H$m¶? {dnUZ g§ñWm§Mr VËdo gm§Jm. [8]

~) {MÝhm§H$Z ì¶whaMZm {Z{‘©VrMo {d{dY àH$ma ñnîQ> H$am. [7]
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