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I nstructions to the candidates:
All questions are compulsory.
Figures to the right indicate full marks.

1)
2)

Q1) A)

Fill in the Blanks (any 5) : [5]

1)

ii)

iif)

The tools used to provide complete information give customers
about your goods and services are

a) Advertising work
b) The nature of the advertising
¢) Scope of adverting

d) Media of advertising

Hunger, ‘thirst; rest, sleep are included in _______ motivation.

a) Social b) Primary

c)'.. Physical d) Psychological
E-advertisement are more than all other types of
advertisement.

a) Beneficial b) Expensive

c¢) Fastor d) Broad

The head office of standard council of advertising in India is in

a) Delhi b) Mumbai
¢) Pune d) Kolkatta

PT.O.



v) Television is medium of advertisement.

a) Printed b) Visual
¢) Audiovisual d) External
vi) Kirloskar, Godrej & Tata are example of ______ brand.
a) Corporate brand b) Multi brand
c¢) Personal brand d) Range brand
B) Match the following : [5]
i) F.M. Centre a) Negative. Emotional Approach
ii) Pop under Advertising b) Brand-Development Index
1i1) Appeals of fear and anger ¢) Telecastmedia
iv) Love, Security, greed d) E-advertising
v) BDI e) | Positive emotional Approach
Q2) Write short notes (Any 2) : [10]
a) Procedure of E-Commerce
b) Positive emotional Approach.
c¢) Advertising standards council of India.
d) Brand Extension.
03) a) Explain the functions of advertising in detail. [8]
b) How to.create message of advertising? Explain in detail. [7]
04) a) . Explain the causes of Waste in Advertising. [8]
b) Explain the types of Brand & it's Importance. [7]
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2) S AN 37k QUi U7 gYitaard.
3) dquiardt g USH TyAalAhT ugred.

g 1) 1) fwmen Smn W@ (ST ure) [5]
i) TITERIAT AU S SO BT et uRygut Hfgdt JuareTet aroRedt S
TR TR ..., .
H)  iea wE q) A
%) et ST T) i Hiemm
ii) W T, fasnd, s A ... TRUTHER 3Tawia et
) AR ) WA
%) wifas T) AHEvTEE
i) SR T TR ARRIAIEA g S-S SR ......... T,
A) A ) Wrw
F) HEH T) AUE
iv) R i T uReee §6d wEie ......... ... A IR
a) faeelt ) °E
%) o T)  wicteRl
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H) B q) gH
%) TwAA ¥) =
vi) ferciieam, e, s 2T ... N SiE IFET AR,
) HUNE TS q) HLHE
) Stk 3 g) WS
) S g [5]
i) TR Hg )  THNES HEh gEh
i) i 3T e ). e fawfa fderes
iii) T & weh enegm ) gSUuT HIgTH
iv) m, SR, Hig (Fw) g) 3 - S
v) @& . 3) URNIHS WIAHS TgH
g 2)  fem femn. (o 2H) [10]

H)  3-HEEA HEUGERT
q)  HHRIHE AEHER oA
%) R AR SHIUT aReg

g) . gan fomnr
Ty 3). 31) Il e AfeRer TIE . [8]
F) A HeYl THET TR HUTITAT ATEEEA HITgal ToTal. [7]
9T 4)  H) AN SISTITE HRO T . [8]
F) oY UHR AT = Hged TIE A0, [7]
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