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Q1) Fill in the blanks with most appropriate word in the bracket. (Any five) [5]
a) ________ is a type of Demand which does not meet the consumer’s

expectation.
(Negative Demand, Latent Demand, Irregular Demand, Full Demand)

b) Non-Profit organization prepares_________
(Income & Expenditure Account, Profit & Loss Account, Trading
Account, None)

c) Organizational structure based on marketing work is__________
marketing organization.
(Customer oriented, Functional, Geographical, Professional)

d) ______ is a core benefit which consumers expect.
(Marketing, Quality, Creditability, Quantity)

e) ________ is willingness to buy back by capacity.
(Demand, Goods, Service, Price)

f) _________ organization work for betterment of humanity without hope
of reward in form of monetary and non-monetary form.
(Profit making, Trading organization, Non-profit, All of these)

Q2) Match the following: [5]
Group ‘A’ Group ‘B’

a) Quantitative method of Sales i) Profit is not the Primary
forecasting Goal

b) Non-Profit Organization ii) Functional Organization
c) Marketing Organization iii) Name of company’s Product
d) Brand iv) Sales goal
e) Sales Quota v) Time series

P.T.O.
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Q3) Write a short notes on (Any two) [10]

a) Sales Quota.

b) Objectives of Non-Profit Organization.

c) Changing role of Marketing & Marketers.

d) Brand positioning.

Q4) a) Explain the types of Demands in Marketing. [8]

b) What is Non-Profit Organization? Explain the different features of
Non-profit organization. [7]

Q5) a) What are the different types of Marketing Organisations? [8]

b) Explain the importance of Building a Brand Strategy. [7]





3[5801]-513

Total No. of Questions : 5]

[5801]-513

T.Y. B.Com.
355 H : MARKETING MANAGEMENT - II

(CBCS 2019 Pattern) (Semester - V)

(‘amR>r ê$nm§Va)

doi : 2½ Vmg] [ EHy$U JwU : 50

gyMZm …- 1) gd© àíZ Amdí`H$ AmhoV.
2) COì`m ~mOyH$S>rb A§H$ JwU Xe©{dVmV.

P6476

à.à.à.à.à.1) H§$gmVrb `mo½` n`m©̀  {ZdSy>Z [aH$må`m OmJm ^am. (H$moUVohr nmM) [5]

A) ............. _mJUr J«mhH$m§À`m Anojm nyU© H$ê$ eH$V Zmhr.
(ZH$mamË_H$ _mJUr, gwá _mJUr, A{Z`{_V _mJUr, nyU© _mJUr)

~) {dZm Z\$m g§ñWm ........... V`ma H$aVmV.
(CËnÞ d IM© ImVo, Z\$m d VmoQ>m ImVo, ì`mnma ImVo, `mn¡H$s Zmhr)

H$) {dnUZ H$m`m©da AmYm[aV g§KQ>Z aMZm åhUOo ............ {dnUZ g§KQ>Zm hmò .
(J«mhH$m{^_wI, H$m`m©Ë_H$, ^m¡Jmo{bH$, ì`mdgm{`H$)

S>) .............. hm _w»` \$m`Xm Amho Á`mMr J«mhH$m§Zm Anojm Amho.
({dnUZ, JwUdÎmm, {dídmgmh©Vm, à_mU)

B) ............ åhUOo Am{W©H$ eº$sMo nmR>~i bm^bobr BÀN>m.
(_mJUr, dñVy, godm, qH$_V)

\$) Am{W©H$ Am{U J¡a-_m¡{ÐH$ ñdê$nmV nwañH$mamMr Amem Z R>odVm ........... g§ñWm _mZdVoÀ`m
^ë`mgmR>r H$m ©̀ H$aVmV.
(Z\$m {_idUo, ì`mnma g§KQ>Zm, Zm-Z\$m, darb gd©)

à.à.à.à.à.2) OmoS>çm bmdm. [5]

JQ> A JQ> ~
A) g§»`mË_H$ {dH«$s AZw_mZ nÕV i) Z\$m {Z{_©Vr hm à_wI CÔoe Zmhr
~) {dZm Z\$m g§ñWm ii) H$m`m©Ë_H$ g§ñWm
H$) {dnUZ g§ñWm iii) H§$nZr dñVyMo Zmd
S>) {MÝhm§H$Z iv) {dH«$s Ü ò̀
B) {dH«$s H$moQ>m v) doi _m{bH$m
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à.à.à.à.à.3) Q>rnm {bhm. (H$moUË`mhr XmoZ) [10]

A) {dH«$s H$moQ>m

~) {dZm Z\$m g§ñWm§Mr C{Ôï>o

H$) {dnUZ d {dnUH$mMr ~XbVr ŷ{_H$m

S>) ~«±S> pñWVr

à.à.à.à.à.4) A) {dnUZmVrb _mJUrMo àH$ma ñnï> H$am. [8]

~) {dZm Z\$m g§ñWm åhUOo H$m`? {dZm Z\$m g§ñWoMr {d{dY d¡{eîQ>ço ñnï> H$am. [7]

à.à.à.à.à.5) A) {dnUZ g§ñWoMo {d{dY àH$ma ñnï> H$am. [8]

~) {MÝhm§H$Z ì ẁh{Z{_©VrMo _hËd ñnï> H$am. [7]




