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Instructions to the candidates:

1) All questions are compulsory

2) Figures to the right indicate full marks.

Q1) Fill in the blanks with most appropriate word in the bracket. (Any five) [5]

a) is a type of Demand which does not meet the consumer’s
expectation.

(Negative Demand, Latent Demand, Irregular Demand, Full Demand)
b) Non-Profit organization prepares

(Income & Expenditure Aceount; Profit & Loss Account, Trading
Account, None)

c) Organizational structure based on marketing work 1is
marketing organization,

(Customer oriented;, Functional, Geographical, Professional)

d) is a core benefit which consumers expect.
(Marketing, Quality, Creditability, Quantity)
e) isswillingness to buy back by capacity.
(Demand, Goods, Service, Price)
f) organization work for betterment of humanity without hope

of reward in form of monetary and non-monetary form.
(Profit making, Trading organization, Non-profit, All of these)

02).Match the following: [5]

Group ‘A’ Group ‘B’

a) Quantitative method of Sales 1)  Profitis not the Primary
forecasting Goal

b) Non-Profit Organization i)  Functional Organization

c) Marketing Organization i)  Name of company’s Product

d) Brand 1v)  Sales goal

e) Sales Quota v)  Time series

PT.O.



Q3) Write a short notes on (Any two) [10]

a)
b)
c)
d)

04) a)
b)

05) a)
b)

Sales Quota.
Objectives of Non-Profit Organization.

Changing role of Marketing & Marketers.

Brand positioning.

Explain the types of Demands in Marketing. [8]
What is Non-Profit Organization? Explain the different features of
Non-profit organization. [7]
What are the different types of Marketing Organisations? [8]
Explain the importance of Building a Brand Strategy. [7]
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