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Q1) a) Fill in the blanks (Attempt any 5) : [5]
i) ________ is the marketing of products and services that are

presumed to be environmentally safe.
(Green marketing, Digital marketing, Marketing mix, Social media
marketing)

ii) Face book is an example of ______ .
(Green marketing, E-marketing, Rural marketing, Marketing mix)

iii) _________ is an example of business to business services.
(Yahoo, Youtube brand channel, Google, Chrome)

iv) International marketing ensures _________ utilisation of resources.
(Minimum, Maximum, Normal, Proper)

v) On-line advertisements are __________.
(Expensive, Entertaining, Time consuming, Personal)

vi) __________ help to protect the environment.
(E-marketing, Green marketing, Digital marketing, Social media marketing)

b) Match the following : [5]
      Group 'A' Group 'B'

i) Green Marketing a) Savings in marketing cost
ii) E-marketing b) Plastic ban
iii) On-line marketing c) Increase in technology
iv) Web - analytics d) Face book
v) International marketing e) Statistical information

f) Marketing mix
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Q2) Write short notes (Any 2) : [10]
a) Strategies of Green marketing
b) Challenges before E-marketing
c) Content marketing
d) Facets of International marketing

Q3) a) Define Green marketing. Explain the various objectives of Green marketing.
[8]

b) What is meant by E-marketing? Explain the advantages of E-marketing.[7]

Q4) a) What do you mean by Digital marketing? Explain how digital marketing is
different from traditional marketing? [8]

b) Define International marketing. Explain the forces influencing International
marketing. [7]
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àíZ 1) A) [aH$må`m OmJm ^am. (H$moUË`mhr nmM) [5]

i) ............... ho Aem dñVw qH$dm godm§Mo {dnUZ AgVo H$s, Á`m dñVw d godm
n`m©daUmgmR>r gwa{jV AgVmV.

(h[aV {dnUZ, {S>{OQ>b {dnUZ, {dnUZ {_l, gm_m{OH$ àgma_mÜ`_mÛmao {dnUZ)

ii) \o$g~wH$ ho ........... Mo CXmhaU Amho.

(h[aV {dnUZ, B-{dnUZ, J«m_rU {dnUZ, {dnUZ {_l)

iii) ................ ho ì`dgm` Vo ì`dgm` godm§Mo CXmhaU Amho.

(`mhþ, ẁQ>çw~ ~«m°S> M°Zb, JwJb, H«$mo_)

iv) Am§Vaamï´>r` {dnUZ g§gmYZm§Mm ............... dmna gw{ZpíMV H$aVmV.

({H$_mZ, H$_mb, gd©gmYmaU, `mo½`)

v) Am°ZbmBZ Om{hamVr .............. AgVmV.

(IMuH$, _Zmoa§OH$, doiImD$, d¡̀ {ŠVH$>)

vi) ............... _wio n`m©daUmMo g§ajU hmoVo.

(B-{dnUZ, h[aV {dnUZ, {S>{OQ>b {dnUZ, gm_m{OH$ àgma_mÜ`_mÛmao {dnUZ)
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~) OmoSçm bmdm. [5]

JQ> "A' JQ> "~'

i) h[aV {dnUZ A) {dnUZ IMm©V ~MV

ii) B-{dnUZ ~) ßbmpñQ>H$ ~§Xr

iii) Am°ZbmB©Z {dnUZ H$) V§ÌkmZ dmT>

iv) do~ A°Z°bo{Q>Šg S>) \o$g~wH$

v) Am§Vaamï´>r` {dnUZ B) gm§p»`H$s _m{hVr

\$) {dnUZ {_l

àíZ 2) {Q>nm {bhm. (H$moUVohr 2) [10]

A) h[aV {dnUZmMr ì ẁìhaMZm

~) B-{dnUZmg_mo[ab AmìhmZo

H$) gm_J«r {dnUZ / g_m{dï> {dnUZ

S>) Am§Vaamï´>r` {dnUZmMo {d{dY n¡bw

àíZ 3) A) h[aV {dnUZ åhUOo H$m`? h[aV {dnUZmMr CX²{ï> ò gm§Jm. [8]

~) B-{dnUZmMm AW© gm§Jm. B-{dnUZmMo \$m`Xo {bhm. [7]

àíZ 4) A) {S>{OQ>b {dnUZ åhUOo H$m`? nma§nm[aH$ {dnUZ d {S>{OQ>b {dnUZ `m_Yrb \$aH$
gm§mJm. [8]

~) Am§Vaamï´>r` {dnUZmÀ`m ì`m»`m gm§Jm. Am§Vaamï´>r` {dnUZmda n[aUm_ H$aUmao KQ>H$ /
àdmh gm§Jm. [7]
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