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I nstructions to the candidates:
1) All questions are compulsory.
2) Figures to the right indicate full marks.
Q1) @ Fill intheblanks (Attempt any 5) : [9]
1) Is the marketing of products and services that are
presumed to be environmentally safe.
(Green marketing, Digital marketing, Marketing mix, Social media
marketing)
i)  Face book is an example of
(Green marketing, E-marketing, Rural marketing, Marketing mix)
Iii) Is an.example of business to business services.
(Yahoo, Youtube brand channel, Google, Chrome)
IV) International marketing ensures utilisation of resources.
(Minimum, Maximum, Normal, Proper)
v)  On-line advertisements are :
(Expensive, Entertaining, Time consuming, Personal)
Vi) help to protect the environment.
(E-marketing, Green marketing, Digital marketing, Socid mediamarketing)
b)  Matchthefollowing: [9]
Group ‘A’ Group 'B'
)  GreenMarketing ad  Savingsin marketing cost
i)  E-marketing b) Plastic ban
i) On-linemarketing c) Increaseintechnology
Iv)  Web - analytics d) Face book
V) Internationa marketing e) Statistical information

f)  Marketing mix
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Q2) Write short notes (Any 2) : [10]

a)
b)

c)
d)

Q3) g

b)

Q4) &)

b)

Strategies of Green marketing
Challengesbefore E-marketing
Content marketing

Facets of International marketing

Define Green marketing. Explainthe variousobjectives of Greenmarketing.
[8]
What ismeant by E-marketing? Explain the advantages of E-marketing.[7]

What do you mean by Digital marketing? Explainhow digital marketingis

different from traditional marketing? [8]

Definelnternational marketing. Explaintheforcesinfluencing I nternational

marketing. [7]
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