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Instructions to the candidates:
1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q1) A) Fill in the blanks (Attempt any 5 out of 6) [S]
1) involves the formation of a marketing strategy.
a) Marketing objectives & strategies
b) Estimation of expected results
c¢) Creating an atternative plan
d) All of the above
1) Marketing Management deals with______.
a) Creating demand
b) Regulating demand
c¢) To avail product to customer
d) All of the above
i) ___ isacomplex task of marketing management.
a)  Organising
b)  Planning
c) Pricing
d) All of the above
1v) ___1isthe factor that influences marketing planning.
a) Internal factors
b) National factors
c) International factors
d) All of the above
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v) ___isadivision of a plan for profitability and growth.
a) Corporate plan
b) Departmental plan
¢) Product line plan
d) Product plan
vi) The most common problem in international research is______
a)  Availability of Primary data
b) Intellectual limitation
c¢) Research feature
d) Secondary data

B) Match the following. [5]
Group A Group B
1)  Marketing a) Representation of the population
1)  Datacollection b) Marketing objectives and its attainment
) Stages before c) - Survery method

purchasing products
Or services
iv) Marketing planning d) = Consumer attitude
v)  Sample e) [Exchange value of goods
f)  Consumer behaviour

(Q2) Write short notes on (Any-Two) [10]
a) Functions of Marketing management
b) Marketing strategy
c) Structure of marketing plan
d) . Data Analysis

03) a)  Explain the nature and scope of marketing management. [8]
b) Explain the determining factors of consumer behavior. [7]
04) a) Explain the nature and scope of marketing planning. [8]
b) Explain the scope of Marketing Research. [7]
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