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[Time : 2 Hours] [Max. Marks : 70f
Instructions to the candidates:

1)
2

iii)

iv)

v)

Vi)

b)

Question I and 6 are compulsory.
Solve any 3 from remaining Question No. 2, 3, 4 und 5.

Fill in the blanks (any 3 out of 6): 151
Salesmanship is one form of’ seltir
(Direct, Indirect. Mixed)
Salesmanship is an effective tool of

(Business, Marketing. Company)

i

is one of the common media to draw the attention of
consumers towards products and services. (Transportation. Advertising.
Banking)
Rural marketing have been influenced greatly by the
Revolution. (Green. Blue, White)
When marketing activities are carriedout in the rurabmarkets, it is

known as . (Rural marketing. Niche marketing.
content marketing)

marketing is also known as environmental marketing. (Green.
Niche. Rural)

Match the following: [5]
i) Salesmanship A) Environmental Marketing
i) Social Media marketing B) Marketing of goods & services

Using digital technology

iii)  Green marketing C) Target the right audience
iv) Digital Marketing D) Seasonal Demands
v)  Rural Marketing E) Ability to handle people
successfully
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2) Define the term Salesmanship. Explain the features and qualities of Salesmaiishi
p P ] P
[15]

14

03) Explain the process of selling. [1

|

04) Explain the term Rural marketing. Write in detail the features and importance
of Rural marketing. [15]

035) Define the term E-marketing. Write advantages and limitations of E-marketing.
[15]

Q6) Short Notes (any 3 out of 5): [15]

) Qualities of Salesmanship

%

X

) Psychology of salesmanship

) Challenges of Rural marketing.

o

1) Green marketing.

o

¢)  E-Marketing.

3 I IHE



[Total No. of Questions : 6] Seat No.: l:

[Total No. of pages: 2|
First Year B.Com
126 C: MARKETING AND
SALESMANSHIP - 11
(CBCS 2019 Pattern) (Semester - 11)
RIS TR
@ 1 2% ATE g gun 70
g 1) w1 F. 17 6 5ref¥or saers are.
2) w7 %. 2,3,4 7 5 qefier Froredt 17wy Fear.

¥.1%7) FFTEIT SR 977, ( 6 T Foreaay 5) (5)
i) et BT R wR e (e, s, )

if) FFTeT & A el wree e, (ST, e, dae)

iil) TEATE AT FATHRS AT e AOATATE _ . F T HIHTT AW A7

iv) FTHToT fErorETE T G T T2 18, (57, e, gaer)
V) STEET UTHIOT ATSRISTHET A0 T H TTaraet SITaTe e 2T CTEUH

(arrvor fereor, fafors feraurs, =reft faroor)
vi) ___ Traer g wrtaofi e st dreeer s (2, oy e,
aTHoT)

T ) ST S[54T. (5)
) REEREEIS aT) aFtaeiry o
ii) FHTST HTEAH favorT ) FefSeer darsrer Aoy v Arfor Frar=r faory
iii) ZR farror ) T JTEHAT T F0
iv) Fefres famorr =) ETHT ATt
V) OTHTT fergur Z) ATFAT T TR 2T wIT=T et

P.T.0



57.2) faseRaT %m%m??ﬁmﬂ‘*ﬁéﬁmmmwm (15)
S ROIEE QIR ERIRR TR (15)
q.4>mwﬁwmmm‘?mmwm AT e AaeeATT
fereT. (15)
w.5) & T a7 T FAre T £ T TR AT FAT .

(1)

w.6) fear frET (5 it AUTATE3) (15)

3B AR




