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[Time : 2 Hours] IMax. Marks: 70}
Instructions to the candidates:

1) O 1 and6 are compulsory.

2)  Sobve any three out of Q. 2.3,4 and 5.

3)  Figures to the right indicate full marks.

Q1) A) Fillin the blanks (Any 3 out of 6): |5
i) Which of the following is not a major type of E-Commerce?
a) B2B by C24
¢) (2B dy C2€
i)  What does CRM stands for
a)  Consumer Relations Management
b)  Customer Relationship Marketing
¢) Customer Relationship Management
d) Consumer Returns.Management
i) EDI stands for
a)  Electronic Document Interchange
b)  Electronic Data Interchange
¢) Express DataInterchange
d) Education Data Interchange
iv)  Which is not application of M-Commerce
a) "~ Mobile Banking b)  Advertisement
c) E-bill d)  Mobile Ticketing
v)  Debit cards eliminate the need to carry
a)  Bank b) Cash
¢)" Metal d) Plastic
Vi) services are forms of contactless. cashless and
paperless payment methods
a) Physical b)  Digital Payment
¢) Inbound d)  Outbound
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B) Answer True or false 5]

2) Detine Llectronic Data Interchange. Explain in detail the concept o

. ® 15
03) What is Customer Relationship Management? Explain i need of
clectronic Customer Relationship Management. [15]

04) What is E-marketing? Explain the merits and dem
05) What is E-Commerce. Explain various activities
06) Short Notes (Any three out of five):

a)  Advantages And Disadvantages

Doing business online is known as E-Commerce.
E-mail Marketing is a type of E-Marketing.
M-Commeree is a sub category of E-Commerce.
Linux is a mobile payment application.

NEFT is not a type of Electronic Fund Transfer.
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keting.  [15]
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