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I nstructions to the candidates:

1)
2)

01) a)

b)

Q.1 and Q.6 are compulsory.
Solve any 3 from remaining Qs nos. 2, 3,4 & 5.

Fill in the blanks (Any 5 out of 6) : [9]

1) is the process 0f promoting products & services
over the internet.

1) is the marketing of products that are presumed to be
environment friendly:

w) __ i1s asinteraetive marketing of products & services
using digital stechnologies.
1v) is a place where buyers & sellers come together.
v) In AIDA.technique A- _________ , I-Interest, D-Desire,
A-Action.
vi) Large & scattered market is one of the important feature of
marketing.
Match the following : [9]
1)  E-mail Marketing a) A profession
i1) Rural Marketing b) One of the stages in
process of selling
1i1)) Salesmanship c) Activities undertaken by the
marketers to
encourage the people of Rural
areas to purchase goods &
services
iv) Green Marketing d) Sending advertiments on email
v) Prospecting e) Marketing which is beneficial

to environment
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Q2) Define salesmanship. Explain features of salesmanship & utility of
salesmanship.

[15]

03) Explain the concept of Rural Marketing. Explain features & Importance of
Rural Marketing.

[15]

Q4) Explain the concept of Social Media Marketing along with its opportunities
& challenges.

05) Explain the stages in Process of Selling.

Q6) Short Notes on (Any 3 out of 5) :

a)
b)
c)
d)
e)

Qualities of Salesman.

AIDA Technique.

Present scenario of Rural Market:
Green Marketing.

Digital Marketing.
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D) e B TR T I A TER HUAT TR 3.
) e, T SN 9 g 9 H9 faque sted Y, = o @ wen
TATSRUTATS! GXfeTa JTeaie.
1) cvreeeerneeens 2 JTEhTeHgh AT SURNT S o] & BeTel TRER Haret

V)  eeves s 2 3190 ST AR h A WERER 9 ferghd TR A4,
v) AIDA @&m A : , I : Interest, D - Desire, A : Action
T EHTEYT el

@) Aren e [5]

i) o fequm q)  forcra TR v udt /2o

iii) RN F) TTHUT WIS AR ag
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mEaTfEa HIOATATS
foraueRet wga gt gvama
JUTT=T et
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7v 2)

v 3)

v 5)

¥ 6)

ferhareRen = TeheuA=lt sarE . forasael afte a suErfa wme %, [15]

‘wreftor feroum € Seheu wag . wror feurETeh afe 9 mga wE e, [15]

‘AT TER AAgR’ fuE & deheust T8 w6 I TaRASTHTGR
feruTTde weht @ g T WL [15]

forshar wehRder urer=n T . [15]

fem forr (5 9 3) - [15]
) foshem or

F) AIDA @

&) T SRASN T aiferd

g) Tl fouom

3)  3FhICHh /3R hel SV ferdur
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