
Q1) a) Fill in the blanks (Any 5 out of 6) : [5]
i) ___________ is the process of promoting products & services

over the internet.
ii) __________ is the marketing of products that are presumed to be

environment friendly.
iii) _________ is a interactive marketing of products & services

using digital technologies.
iv) _________ is a place where buyers & sellers come together.
v) In AIDA technique A- _________, I-Interest, D-Desire,

A-Action.
vi) Large & scattered market is one of the important feature of

____________ marketing.
b) Match the following : [5]

i) E-mail Marketing a) A profession
ii) Rural Marketing b) One of the stages in

process of selling
iii) Salesmanship c) Activities undertaken by the

marketers to
encourage the people of Rural
areas to purchase goods &
services

iv) Green Marketing d) Sending advertiments on email
v) Prospecting e) Marketing which is beneficial

to environment
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Q2) Define salesmanship. Explain features of salesmanship & utility of
salesmanship. [15]

Q3) Explain the concept of Rural Marketing. Explain features & Importance of
Rural Marketing. [15]

Q4) Explain the concept of Social Media Marketing along with its opportunities
& challenges. [15]

Q5) Explain the stages in Process of Selling. [15]

Q6) Short Notes on (Any 3 out of 5) : [15]
a) Qualities of Salesman.

b) AIDA Technique.

c) Present scenario of Rural Market.

d) Green Marketing.

e) Digital Marketing.
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àíZ àíZ àíZ àíZ àíZ 1) A) [aH$må`m OmJm ^am (6 n¡H$s H$moUVohr 5) … [5]
i) ............... hr B§Q>aZoQ>da dñVy d godm§Mm àMma H$aÊ`mMr àH$s`m Amho.
ii) ............... ho Aem gd© dñVy d godm§Mo {dnUZ AgVo H$s, Á`m dñVy d godm

n`m©daUmgmR>r gwa{jV AgVmV.
iii) ................ ho A§H$mË_H$ V§ÌkmZmMm Cn`moJ H$ê$Z dñVy d godm§Mo nañna g§dmXr

{dnUZ Amho.
iv) ............... hr Aer OmJm Amho H$s OoWo IaoXrXma d {dH«o$Vo EH$Ì òVmV.
v) AIDA V§ÌmV A : ________, I : Interest, D - Desire, A : Action

`m§Mm g_mdoe hmoVmo.
vi) _moR>r Am{U {dIyabobr ~mOmanoR> ho .................. {dnUZmMo EH$ _hËdnyU©

d¡{eï> Amho.
~) OmoS>çm Oyidm … [5]

i) B _ob {dnUZ A) EH$ noem
ii) J«m_rU {dnUZ ~) {dH«$` àH«$s òVrb EH$ nm`ar/Q>ßnm
iii) {dH«$`H$bm H$) J«m_rU ^mJmVrb bmoH$m§Zm dñVw d

godm §Mr Ia oXr H$aÊ`mgmR>r
àm oñVm{hV H$aÊ`mgmR>r
{dnUZH$Ë`m© H$Sy>Z hmVr KoÊ`mV
òUmè`m H¥$Vr

iv) harV {dnUZ S>) B© _obda OmhramV nmR>drUo
v) g§̂ mì` J«mhH$m§Mm emoY B©) n`m©daUmg \$m`Xoera AgUmao

{dnUZ
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àíZ àíZ àíZ àíZ àíZ 2) {dH«$`H$bm `m g§H$ënZoMr ì`m»`m Úm. {dH«$`H$boMr d¡{eï>o d Cn`moJrVm ñnï> H$am. [15]

àíZ àíZ àíZ àíZ àíZ 3) "J«m_rU {dnUZ hr g§H$ënZm ñnï> H$am. J«m_rU {dnUZmMr d¡{eï>o d _hËd ñnï> H$am. [15]

àíZ àíZ àíZ àíZ àíZ 4) "gm_m{OH$ àgma _Ü`_m§Ûmao' {dnUZ hr g§H$ënZm ñnï> H$ê$Z gm_m{OH$ àgma_Ü`_m§Ûmao
{dnUZmVrb g§Yr d AmìhmZo ñnï> H$am. [15]

àíZ àíZ àíZ àíZ àíZ 5) {dH«$` àH«$s òVrb nm`è`m ñnï> H$am. [15]

àíZ àíZ àíZ àíZ àíZ 6) {Q>nm {bhm (5 n¡H$s 3) … [15]

A) {dH«o$Ë`mMo JwU

~) AIDA V§Ì

H$) J«m_rU ~mOmanoR>rMr gÚ… n[apñWVr

S>) harV {dnUZ

B) A§H$mË_H$/B§Q>aZoQ>Ûmao Ho$bo OmUmao {dnUZ




