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Time : 2% Hours] [Max. Marks : 70
Instructions to the candidates:

1) Question 1 and 6 are compulsory.

2) Solve any 3 from remaining Question No. 2, 3, 4 and 5.

Q1) a) Fillin the blanks (any 5 out of 6): O®[

1)  Content marketing is one formof ___ market

1) refers to the application of m pr1n01ples and
techniques through electronic media.

i)  When marketing activities are in the rural markets, it is
known as __

1v) Salesmanship is one # r@ selling.

v)  Rural marketin een influenced greatly by the _
revolution. é

vi) 2116.1’ 1s an effective tool of
t Qg the following: [5]

Green Marketing A) A subset of large market having
particular needs
1) Market B) Pamphlets
i) Niche Market C) Ability to handle people
successfully
iv) Direct Advertisement D) Place where buyers and sellers

come together

v)  Salesmanship E) Environmental Marketing
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Q2) Define the term E-marketing. Write advantages and limitations of E-marketing.
[15]

03) Explain the term Rural marketing. Write in detail the features and importance
of Rural marketing. [15]

Q4) Write a detail note on Psychology of Salesmanship. (AIDCA). [15]

05) Define the term Salesmanship. Explain the features and qualities of S&nship.
O

O
06) Short Notes (any 3 out of 5): Q%Q [15]

a)  Qualities of Salesmanship. 0
b) Challenges of Rural maﬂ{

c) Green marketing. ecj

d) Niche mar \>‘
e) éqg@
S
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