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Q1) A) Fill in the blanks by selecting a suitable choice (Any 5): [5]

i) ________ does not contribute to the standard development of
Business Ethics.

a) Competitive Behaviour

b) Creteria and values of Society

c) Personal life experience

ii) The internal effects of CSR are ____________.

a) Human resource management

b) Health and safety at work

c) All of the above

iii) The size of the Business can be well calculated ____________.

a) Number of employees and total profit

b) Total revenue and capital investment

c) All the above

iv) The ______ results of CSR are defined by Carroll.

a) 5 b) 3 c) 4

v) Independent Director is ___________.

a) No External relationship with other Directors

b) There is no relationship other than the directorship of the
company.

c) All of the above

vi) Existing known sources are refered to as ___________.

a) Supply b) Demand c) Supply chain
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B) Match the pairs: [5]

A B

i) Establishment of CSD a) 1977

ii) Accounting Standard Board b) 1986

iii) Company Act c) 1992

iv) Consumer Protection Act d) 1973

v) Hart & Milstein e) 1956

f) 2003

Q2) What is moral value? Explain the concept of Business Ethics. [15]

Q3) What is corporate social responsibility? Explain the scope of corporate Social
Responsibility. [15]

Q4) What is Corporate Governance? Explain the principles and importance of
Corporate Governance. [15]

Q5) What is Sustainable Development? Explain the challenges that come with
Sustainable Development. [15]

Q6) Write short notes (Any three): [15]

a) Objectives of Sustainable Development.

b) Workplace Harassment and Discrimination.

c) Teaching.

d) The importance of Business Ethics.

e) Ethical Issues in Advertising.


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(‘amR>r ê$nm§Va)

doi : 2½ Vmg] [ EHy$U JwU : 70

gyMZm …- 1) àíZ H«$. 1 Am{U 6 A{Zdm¶© Amho.
2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.
3) 2 Vo 5 n¡H$s H$moUVohr VrZ àíZ gmoS>dm.
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à.à.à.à.à.1) A) [aH$må`m OmJm ^am. (H$moUË`mhr nmM) [5]

i) ì`dgm`mÀ`m Z¡{VH$VoÀ`m _mZH$ {dH$mgmg ............ `moJXmZ XoV Zmhr.

A) ñnY©H$ dV©Z

~) g_mOmMo {ZH$f d _yë ò

H$) d¡̀ {º$H$ OrdZmMm AZŵ d

ii) gr. Eg. Ama. Mo A§VJ©V n[aUm_ ........... AmhoV.

A) _mZd g§gmYZ ì`dñWmnZ

~) H$m_mda Amamo½` Am{U gwajm

H$) darb gd©

iii) ì`dgm`mMm AmH$ma Mm§Jë`m àH$mao .............. _moObm OmD$ eH$Vmo.

A) H$_©Mmè`m§Mr g§»`m Am{U EHy$U Z\$m

~) EHy$U _hgyb Am{U ^m§S>db Jw§VdUyH$

H$) darb gd©

iv) CSR Mo ........... n[aUm_ H°$amobQ²>dmao n[a^m{fV Ho$bo Jobo AmhoV.

A) 5 ~) 3 H$) 4

v) ñdV§Ì g§MmbH$ ............. AgVmo.

A) BVa g§MmbH$m§er ~mø g§~§Y Zmhr

~) H§$nZrÀ`m g§MmbH$Vo ì`{V[aº$ AÝ` H$moUVohr g§~§Y Zmhr

H$) darb gd©

vi) ApñVËdmV Agboë`m kmV ómoVm§Zm .............. åhUyZ g§~moYbo OmVo.

A) nwadR>m ~) _mJUr H$) nwadR>m gmIir
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~) OmoS>çm Owidm. [5]

A ~

i) CSD ñWmnZm A) 1977

ii) boIm§H$Z à_mUZ _§S>i ~) 1986

(Accounting Standard Board)

iii) H§$nZr H$m`Xm H$) 1992

iv) J«mhH$ g§ajU H$m`Xm S>) 1973

v) hmQ>© Am{U {_bñQ>rZ B) 1956

\$) 2003

à.à.à.à.à.2) {ZVr_yë ò åhUOo H$m`? ì`mdgm{`H$ {ZVr_yë`m§Mr g§H$ënZm ñnï> H$am. [15]

à.à.à.à.à.3) H$m°nm}aoQ> gm_m{OH$ O~m~Xmar åhUOo H$m`? H$m°nm}aoQ> gm_m{OH$ O~m~XmarMr ì`már ñnï> H$am. [15]

à.à.à.à.à.4) H$m°nm}aoQ> JìhZ©Ýg åhUOo H$m`? H$m°nm}aoQ> JìhZ©ÝgMr VËdo Am{U _hËd ñnï> H$am. [15]

à.à.à.à.à.5) emídV {dH$mg åhUOo H$m`? emídV {dH$mg gmYVmZm òUmar AmìhmZo ñnï> H$am. [15]

à.à.à.à.à.6) {Q>nm {bhm. (H$moUË`mhr VrZ) [15]

A) emídV {dH$mgmMr C{ÔîQ>ço

~) H$m_mÀ`m {R>H$mUr hmoUmao N>i Am{U ôX^md

H$) {ejU

S>) ì`mdgm{`H$ {ZVremómMo _hËd

B) Om{hamVrVrb Z¡{VH$ g_ñ`m




