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FUNDAMENTALS OF MARKETING
116(C) : MarketingAnd Salesmanship - I

(CBCS) (2019 Pattern)
lTime:2% Hoursl
Instructions to the tandidates:

l) Question 1 and 6 are compulsory.
2) Solve ony 3 from remuining euution No. 2, J, 4 antl S.

lilk.v. Mur*s: 7l{

Ql) A) Fill intheblanks(anyFive) lsl
come s togethel'to exchangei) A market is a place where

thcir goods alrd services.

(Sellers and Buyer, Buyer and But,er. Sellers andnranulacturcs)

is the creation & delivery of a standard of living to socicrv

(Marketing, Market, Business)

motivation. (Market Segmentation, Advertising, Marketing Mix)

are tangible, intangible or both. (products. Ser.vices, placc)

is the only element of the marketing mix, w.hich gives sales

revenue. (Product; Price, Promotion)

is marketing communication u,ith an element of persuasion

to accepl ideas. pr<lducts and services. (Promotion. I)roduct. price)

iii)

\,i)

iv)

$

B ) Match the fbllorving:
i) Wholesale marketing

ii) MarketSegmentation
iii) Decline Stage

rv) Element of Marketing

v) Product Elimination

tsl
Sales ofthe product starts
decreasing
Price
A process of withdrawal of a
product
Division of total niarket into
dif'f'eientgroups
Largc volume business
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Q2) What is marke t? Explain the types o1- market ll sl

Q3) \&'hatismarketingmix'/Expraintheelementsand 
inportarreofmadaeting-mix.

Q4) Describe Product Life cycre. Exprainthe factors considercd fo, prodrr, Il5l
lv{anagenrent. 

ll5l
Q5) Explain trhe types of distribuliol channels for consumer

and industrial goods.

Q6) Wrire Nores (Any 3 our ol. j)
a) Importance of Marketing

b) Diff'erence betrveen Selling & Marketing.

c) hnpodnrce ofMarket segrnentation

d) Prieing Objectives

e) Elements of promotion Mix.
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q) qtsnta+r

i) qrJ;{frqqq
(5)

er) q-*q-fi G"fi 4* €T{.qr T{Erd *rl
ii)ilsrti?frfrfirfr+-iq q)B.'q-f,

ii1 d*qrzqr +')'T€r-{q qrtffiyfrqr
iv)ftqur+rElqflqe-{ a)frfrarraiva}q-mtrrfift:flrruft

v) :-cweaffia' O q}-qrwlwrdqcft{Fr

P.T.O.

(CBCS 2Al9P*ttern) (Semester - I)
q{TfrFqid{

*6 : 2% frrfi

(fir; 1) sry m. 1 4 6 stsm sn+rv+ uQ

2) cq n. 2,3,4 + 5 qfrir ffiA +{ cry +s{r

q"{nrTur: 70

c.1q) fodrqr qFn rn. ( 6 tft ffi s) (5)

i) qrqm fr r.tr qaft qFr 3TR Rt 
-qiq1 

qq qTft kqif ffiqrrT
q-{,q-rqr& Cfr" }"dr{. (E}tr arTFr qt$'{rq qtfr-flT BrTfrr qtfi'ET{

ft*ft efl-Frs-cq-rffi)

ii) _eAur}sqTflEr&ffi ftffifi etTFrG-d-{rT. (fttr{-{, ilqn,
slQ,T;al

iii) -ArTirl-qmh{irqdg!qqtrqetarwnrtfrrrm-+.(qr:rmi:rt

ft'.{-Tftfrqur" wtrfid, ftqtrm ftqy

iv) _---{t. -rTSfr,"rA€ anqa. fu-.qr+, tEr. tJHTnr)

v) 

- 

qr Ecrri-ft,irn:Er q+.+{ q-.m qTt, fr fr;ft u-dd{ *fr-.

(srqmE, f*m', frme1$1

vi) _ t +,aq-qr, t"cTEf BTrFr fr-+r *-+nuflqtfi r{ Eaqu-qr?Er r-4lq-6'

GqlTq diqrr qTt. (fuFq 1S. s-6q6a, ft,q-5y
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E.2) mqtqqs rpr*'. +rqt mqxt?* BBs sart eqg s, r"

r,3) lWr qrl*- ffiq'..? fr,{En'&.eott* eEa :$F.frf rr€E- ?qs !s{.

s;4) d*r Sffi qailq,q'qh,q{i. e-mrar , rqrrlqni6'&vr{Ta tc*fr . ?s,s.E wr.

N.5)qWMtfr'erqqr&*dm6q?t[rr&'furs''$s sffi'dFre'rfir.

r.6)Pnrfr{r(s tfftffi3)
ql 'qm-

a) f4*t-qTftEqtlnfiflrrsr+

m) qr-qrri-a ft:rrrM rre+

s) ffi frta*

q fuvaStur*w-r+
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