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Q1) A) Fill in the blanks (Any Seven): [7]
i) When seller and buyer spread over across the country, it is called

________ market.
(Local, National, Country)

ii) A public ware house is that, which is established by warehouse
corporation and regulated under the Government is know as ______
warehouse.
(Public, Government, Private)

iii) Market segmentation is purely based on _________ technique.
(Company satisfaction, Customer satisfaction, Government
satisfaction)

iv) Pricing policy is one of the important ________ management aspect
in organisation.
(Private, Marketing, National)

v) Sales promotion means any steps that are taken for the purpose of
obtaining or increasing ________.
(Prices, Sales, Discounts)

vi) Money market is a part of ______ market.
(Capital, Local, Foreign)

vii) _______ is a management process, through which it co-ordinate
with production and market of goods.
(Marketing, Purchases, Discount Allowed)

viii) Warehouse established by co-operative society is known as ______
warehouse.
(Government, Co-operative, Private)

ix) Trademark means the legal security provided by Registered Authority
to _______ trader for the product.
 (Individual, More, All)
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B) True or False. (Any Seven): [7]

i) Multi purpose warehouse are used for storage of Agricultural Goods.

ii) Retailer purchases goods from manufacturer in small scale.

iii) Product life cycle means manufacturing of product and selling of
product.

iv) In money market foreign curries are traded.

v) Marketing is an economical and political process.

vi) Production policy is depends upon pricing policy of products.

vii) Customer satisfaction means sales promotion.

viii) Trademark is owned by Government.

ix) Market segmentation means distribution of goods.

Q2) What is meant by warehouse? State the different types of warehouse. [14]

Q3) What is market segmentation? Explain the process of market segmentation.[14]

Q4) What is price mix? Explain the varies techniques of price mix. [14]

Q5) What are the factors affecting to select the channels of Distribution. [14]

Q6) What are the various ways used by trader for sales promotion? [14]

Q7) What is place mix? Explain the importance of Place Mix. [14]

Q8) Short Note (Any two): [14]

a) Classification of market on the basis of capital market.

b) Importance of marketing in the view of manufacturer.

c) Qualities of good market segmentation.

d) Product mix.
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gyMZm …- 1) àíZ H«$. 1 Am{U àíZ H« . 8 gº$sMo AmhoV.
2) àíZ H«$‘m§H$ 2 Vo àíZ H«$. 7 ‘Yrb H$moUVohr VrZ àíZ gmoS>dm.
3) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.
4) g§X^m©gmR>r ‘wi B§J«Or àíZn{ÍmH$m nmhmdr.
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à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUË¶mhr gmV) [7]
i) O|ìhm {dH«o$Vo Am{U IaoXrXma Xoe^a {dIwabobo AgVmV V|ìhm Ë¶m ~mOmanoR>og ..............

~mOma Ago åhUVmV.
(ñWm{ZH$, amï´>r¶, Xoer)

ii) H$m¶ÚmZo ñWmnZ Pmboë¶m ‘hm‘§S>imMr ~m§Yboë¶m JwXm‘m§Zm .............. JwXm‘o Ago åhUVmV.
(gmd©O{ZH$, gaH$mar, ImOJr)

iii) H$moUË¶mhr ~mOmanoR> {d^mJUrMm ‘wi AmYma ................ ¶m VËdmda AmYm[aV Amho.
(H§$nUr g‘mYmZ, J«mhH$ g‘mYmZ, gaH$ma g‘mYmZ)

iv) qH$‘V YmoaU hr EH$ ............ ì¶dñWmnZmVrb AË¶§V ‘hËdmMr ~m~ hmo¶.
(ImOJr, {dnUZ, amï´>r¶)

v) {dH«$¶ d¥Õr åhUOo ........... dmT> KS>dyZ AmUÊ¶mgmR>r H$aÊ¶mV Ambobr Cnm¶¶moOZm hmo¶.
(qH$‘VrV, {dH«$sV, H$amV)

vi) ZmUo~mOma hm ................. ~mOmamMm EH$ {hñgm Amho.
(^m§S>db, ñWm{ZH$, {dXoer)

vii) .............. hr Aer ì¶dñWmnH$s¶ à{H«$¶m Amho H$s {OÀ¶mÛmao CËnmXrV dñVw d ~mOma
¶m§À¶mV g‘Ýd¶ gmYbm OmVmo.
({dnUZ, IaoXr, gwQ> XoUo)

viii) ghH$mar g§ñWm§Zr ~m§Yboë¶m JwXm‘m§Zm .............. JwXm‘o Ago åhUVmV.
(gaH$mar, ghH$mar, ImOJr)

ix) ì¶mnma {MÝh åhUOo H$m¶Xoera gwa{jVVm bm^bobr d .............. {dH«o$Ë¶mbm {‘imbobr
‘wÐm hmo¶.
(EH$mM, AZoH$, gd©)
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~) MyH$ H$s ~amo~a {bhm. (H$moUVohr gmV) [7]

i) ~hþCÔo{e¶ JwXm‘mV eoVmVrbr {d{dY ‘mb gmR>{dbm OmVmo.

ii) {H$aH$moi ì¶mnmar ho CËnmXH$mH$Sy>Z {H$aH$moi IaoXr H$aVmV.

iii) CËnmXZ {OdZMH«$ åhUOo CËnmXZ {Z{‘©Vr Am{U CËnmXZ {dH«$s hmo¶.

iv) ZmUo~mOmamV {dXoer ZmÊ¶m§Mr IaoXr {dH«$s Ho$br OmVo.

v) {dnUZ hr EH$ Am{W©H$ d amOH$s¶ à{H«$¶m Amho.

vi) CËnmXZ {ZpíMVr hr dñVwÀ¶m qH$‘V YmoaUmda Adb§~wZ AgVo.

vii) J«mhH$ g‘mYmZ åhUOoM {dH«$¶ d¥Õr hmo¶.

viii) ~moY{MÝh hr gaH$maMr ‘mb‘Îmm AgVo.

ix) ~mOmanoR> {d^mJUr åhUOoM dñVw§Mr {dVaU {d^mJUr hmo¶.

à.à.à.à.à.2) JwXm‘ åhUOo H$m¶? Ë¶m§Mo {d{dY àH$ma gm§Jm. [14]

à.à.à.à.à.3) ~mOmanoR> {d^mJUrMm AW© gm§JwZ, ~mOmanoR> {d^mJUrMr à{H«$¶m ñnï> H$am. [14]

à.à.à.à.à.4) qH$‘V {‘l åhUOo H$m¶? qH$‘V {‘lMr {d{dY V§Ì ñnï> H$am. [14]

à.à.à.à.à.5) dñVw {dVaU ‘mJm©À¶m {ZdS>rda n[aUm‘ H$aUmao {d{dY KQ>H$ ñnï> H$am. [14]

à.à.à.à.à.6) {dH«$¶ d¥ÕrMo {dVaH$m§gmR>rMo {d{dY ‘mJ© qH$dm àH$ma ñnï> H$am. [14]

à.à.à.à.à.7) ñWb {‘l åhUOo H$m¶? ñWb {‘lMo ‘hËd ñnï> H$am. [14]

à.à.à.à.à.8) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [14]

A) ~mOmanoR>m§Mo ^m§S>dbmZwgma dJuH$aU

~) CËnmXH$m§À¶m Ñï>rZo {dnUZm§Mo ‘hËd

H$) Mm§Jë¶m ~mOmanoR> {d^mJUrMo {d{dY JwU

S>) CËnmXZ {‘l




