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I nstructions to the candidates:

1) QuestionsNo. 1 and No. 8 are compulsory.

2) Answer any 3 questions from Q.No. 2to Q. No. 7.

3) Figuresto theright indicate full marks.

Q1) A) Fillintheblanks(Any Seven): [7]
1)  When seller and buyer spread over across thecountry, it is called
market.

(Local, National, Country)

i) A public ware house is that, which'is established by warehouse
corporation and regulated underithe Government isknow as

warehouse.
(Public, Government, Private)

i)  Market segmentation.is'purely based on technique.
(Company satisfaction, Customer satisfaction, Government
satisfaction)

iv)  Pricing policyisoneof theimportant Mmanagement aspect
In organisation.

(Private, Marketing, National)

V) + ‘Sales promotion means any steps that are taken for the purpose of
obtaining or increasing
(Prices, Sales, Discounts)

vi) Money market is a part of market.
(Capital, Local, Foreign)
vii) IS a management process, through which it co-ordinate

with production and market of goods.
(Marketing, Purchases, Discount Allowed)

viii) Warehouse established by co-operative society isknown as
warehouse.
(Government, Co-operative, Private)

IX) Trademark meansthelegal security provided by Registered Authority
to trader for the product.
(Individual, More, All)
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B) Trueor False. (Any Seven): [7]
1)  Multi purposewarehouse are used for storage of Agricultural Goods.
i) Retailer purchases goods from manufacturer in small scale.

i)  Product life cycle means manufacturing of product and selling of
product.

IvV)  Inmoney market foreign curries are traded.

v) Marketingisan economical and political process.

vi) Production policy is depends upon pricing policy of products.
vii) Customer satisfaction means sales promotion.

viii) Trademark is owned by Government.

IX) Market segmentation means distribution of goods.

Q2) What is meant by warehouse? State the different typesof warehouse.  [14]

Q3) What ismarket segmentation? Explain the proeessof market segmentation.[14]

Q4) What is price mix? Explain the variestechniques of price mix. [14]

Q5) What are the factors affecting-to select the channels of Distribution. [14]

Q6) What are the varieus'ways used by trader for sales promotion? [14]
Q7) What'is place mix? Explain theimportance of Place Mix. [14]
Q8) Short Note (Any two): [14]

a) Classification of market on the basis of capital market.
b) Importance of marketing in the view of manufacturer.
c) Qualitiesof good market segmentation.

d) Product mix.
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T.1) 1) Termn SR 9. (SIoTeET ard) [7]
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Vi)
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q) = R R ol (ST |) [7]
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i) ScareR ok g SureA i enfor Saarea fosht 2.
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Vi) TITER T U R Il 3.
viii) etz @ o= et 3.
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¥.2) g™ wguret e ? @ fafaer g |, [14]
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F) TTEH FNRUS fanTUTe fatere Tqon
g) Iaed
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