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I nstructions to the candidates:

1) Question No.1 and 8 are compulsory.

2) Attempt any 3 questions from question No. 2to 7.

3) Figuresto theright indicate full marks.

Q1) A) Fillintheblanks(Any 7): [7]
i)  Inmoderntimeall the process of Business entrepreneurship andin
marketing IS the most important element.
a Producer b) Owner c)~ Customer
1)) Is an organized movement of citizens and government to

strengthen the rights and power of buyersin relation to sellers.
a Conumer movement
b) Consumerism

c) Socialism

i)  The united Nations.is an organisation of Independent
Countries.
a Internationd b) Nationd c) Locd

Iv)  The consumer. E-Education broadly relies upon the :
a) Telephone b) Internet c) Intercom

v) Thebeginning of the consumer movement seems to be started in
Wniversity of .
@ Mumba b) Pune c) Ddhi

Vi) IS to educate and aware consumers about their rights,

a Consumer Association
b) Consumer Education
c) Consumer Awareness
vii) A member of the state consumer Grievance Redressal Commission
can remain in office for up to years age.
a 60 b) 65 c) 70
viii) SWIFT means .
a) Society for Worldwide I nterbank Financial Telecommunication
b)  Society for Worldwide I ntercom Financial Telecommunication
c) Society for Worldwide Internet Financial Telecommunication
IX) Young Jun Chi 1, reported that the development of the internet in
the century led to birth of an electronic market place.
a 18" b) 19" c) 20"
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B) Statethe statement whether “ True or False”. (Any 7): [7]

1)  Consumer protection is applicableto all the areas whether Private,
Public or Co-operative.

i)  Theserightsof consumersarerelated to safety, information, choice,
representation, redressal, education etc.

i)  Consumerism is not regarding defective products, dis-satisfactory
services and unfair trade practices.

Iv) Consumer organization means educate and aware consumer about
their rights.

v) Bureau of Indian standards organize education utilization of
standards programmesin various educational institutes.

vi) Therelation between consumer and manufacturesimproves because
of consumer movement.

vii) The provisions of the consumer protection act do not supplement

natural justice.

viii) Online shopping of the product through e-commerce has become
difficult.

IX) E-business affects the whole business and:the chains in which it
operates.

Q2) Define the term *Consumerism’. Discussn detail about the Evaluation of
Consumerism. [14]

Q3) Explain the scope and objectives of ‘consumer protection. [14]

Q4) Define*Consumer Education’. Explain the need and importance of Consumer
Education. [14]

Q5) Discuss in detail about the role of ‘Media and ‘Education Institute’ in
Consumer.-Education. [14]

Q6) Define the term ‘Consumer’. Explain the features of Consumer Protection
Act,~1986. [14]

Q7) Define'E-Commerce’ . Explainthe need and Importance of E-Commerce.[14]

Q8) Write short note (any 2). [14]
a Consumer rights
b) Voluntary organisation
c) Unfair trade practices
d) Importance of E-commerce
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