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I nstructions to the candidates:

Question No. 1 and 8 are compulsory.

Attempt any 3 questions from Que. No. 2 to.-Que.'No.7.
Figures to the right indicate full marks.

1)
2)
3)

Q1) A)

Fill inthe blanks (any Seven) [7]

)

Vi)

Those goods areeasily identifiable by quality are known as
goeds.

(General;'Specific, Consumable)

A market isaplacewhere
their'geods and services.

comestogether to exchange

(Sellers and customers, Customers and customers, Sellers and
manufactures)

Providing ahigher standard of living tothe society iscalled
(Production, Employment, Marketing)

The division takes into cosideration the international,
national, divisional, regional and geographical structure.

(Geographical, Demographics, Social)
Product, price, place and promotion are the four p, of
(Price-mix, Marketing-mix, Product-mix)

Personality is considered in the classification according to

(Population, Standard of living, Society)
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vii) Is a sensitive element of the pricing factor.
(Manufacturer, Retailer, Customer)

viii) The stages of product life becomes the of the product.
(Product lifecycle, Manufacturing life cycle, Marketing life cycle)

IX) A decision or action taken to increase sales/turnover is called

(Product promotion, Increase in price, Sales promotion)

B) Trueor False (Any seven) [7]
)  Thereistelemarketing to protectthe'environment.
i)  The consumer market depends upon the proportion of population.
i) Indian market isthe consumers market.

IV) Market segmentation isthedivision of thetotal market into different
groups on the-basis of specific characteristics.

V)  Thebases of market segmentation are highly rigid.

vi) _Thereisnoneedto survey andtest of potential marketsin the process
of market segmentation.

Vii) “=ksine of goods are group of goods or objectsthat are related to each
other for various resons.

viii) Thesuccess of an organisation inthe market ismainly related to the
value of its product.

IX) Salespromotion is an attempt/efforts made to increase sales.
Q2) What isMarketing? Explaintheimportance of marketing. [14]
Q3) State the importance of transport and explain the types of transport.  [14]

Q4) What is Market segmentation? Explain the bases of market segmentation.[14]
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Q5) What ismarketing mix? Explainthe elementsof marketing-mix. [14]

Q6) What isPrice-mix? Explainthefactorsaffecting price-mix. [14]

Q7) State the importance of sales promotion and explain the elements of sales
promotion. [14]

Q8) Write Notes (Any Two) [14]
a) Types of warehouses.
b) Importance of Marketing-mix
c) Keyeementsof product management:

d) Typesof distribution channels.

QOO0
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v . 2 @ 99T 5. 7 Gkl FIvIaE 3 W9 @istant e .

g7l) @) feerwen WA, (@Rd am@) [7]

),

OIS HET STl AU ST ... RS S 319 TEUTT.
(Teranem, fafre, urgewtErh)

TIRUS FEUTS 3791 AARM <hl, SAMSHION .......... & fohar waem
fafrmamadt vwta Jam

(rshat & UTgh, ek o Tgeh, fasha anfor Se)

THTSTAT 3 SIS TS 0l TGOS ............. e

(I, TR, fooum)

........... faramoft arm s, e, et aefes o dmtees

T fe=m et <A,
(HTifeTeR, AREEATNTeh, ATHINTS)

(Frmafay, faaumfas, Sameatay)



Viii) =T st st Rem a ... .
(Shrearersh, Scargesh, fasheress)

iX) fafsrare gruamandt aacen Aot fhan Ferelt et o L. .
(S, Fehmaal, fenrag)

9) oI o SR A fort (i W) [7]

)  UEATaRUTR TETUT SIS St HIehieHl .

i) UTER ATRUS ARG THIVIER ST 3.

jii)  RATE STRYS g STRUS 3ATE.

V) SRUs fawnmh ot s snaR TR 390 TRt aeRuse fafay
e fHTe ot g,

V) irue faummiie snum  qret s,

Vi), aRUS faummft ufshames aurer-aaRuST Aaeut 9 STt ST
TR .

Vii) ST WU i RO T e sreean e S9g 2.
Vi) aTeTRUSH e TR aw @ qeEa: foeen SereAren fehmdivh e st
iX) T e fafsha a1 agem SAUTETETES! SHUET AT T gE.

gg72)  fauum v wE e fuuE vee W w1 [14]
gp73)  dEgere HEe UR AEdeh YR WE . [14]
gg74)  aRUs faummft wue wE? aerus favmmier snaw T . [14]
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oo fay wus wE? oo s aew we =0

rra sy o w7 foha fager aftom om ges T =,

fosraag e Arm foshaag ges e .

& fere. (SIoTeET 5)

) e TR

i) fooum fuse wee

lii)  IUTE SHEEATIATIA W@ Teh
iv) faraoma yeR

QQOO0
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