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| nstructions totthe candidates:

1)
2)
3)

Q1) A)

Quesiton No. 1 and 8 are compulsory.
Attempt ‘any 3 questions from Q. No. 2 to Q. No. 7.
Figuresio the right indicate full marks.

Fillin the blanks (any seven) : [7]

1)  Indian consumer market in therank No in the world.
(First, Second, Third)

i)  Proper buying is the base 0f“a sticcessful work.

(Marketing, Market, Protiuction)
ii)  The place where go0ds stored’is called
(Museum, Library, Warehouse)

Iv)  Geographical division Is perfect for sale.
(Luxuries goodsyDurable goods, Food items)

v)  Consumersfrom different regionsaredividedinto grougs.
(Population, Geographical, Social)

vi) Inretail trade;cOmmodity or goods means goads)

(Commercial, Industrial, Consumable)
vii) Exchangable value of goods and services is éxpressethin terms of

(Rate, Price, Weight)

viii) IS the solution to increase sales or turnover.
(Increasein rate, Increasein price, In¢rease.in.sales)

IX) Industrial goods and goods-are the main types of
goods.

(Fixed, Special, Consumable)

PT.O.



B) Trueor False (any seven). [7]
) Sdlerssaestheir goodsand servicesthe manufacturer inthe market.

i)  Long-term market meansithe market include those that operated in
the particular day or acertain period of time.

i)  Morden marketing is)a product oriented concept.

Iv)  Accordingto marketing specifications the life style & standard of
living fsmainly considered for their division.

v) Thébass el any market ssgmentation should be based on the core
prinelpleof customer satisfaction.

vi)- \Product; price, sales promotion and distribution of goods are the
maiTtifactors of market segmentation.

vii) LiKeaproduct mix, the pricemix isan element of thetotal marketing
ix.

viii) Thedistribution channels mearisthat flewsthe manufactured goods
into the market by distributier\way of-distribution routes.

IX) Variouscompetitions andthelucky oraws are the mode of attractions
of constomers for theif goods:

Q2) What isMarket? Explainirngetail tsthe varioustypes of market. [14]
Q3) What ismarketing? Explain indetailsthe functions of marketing. [14]

Q4) What is market segmentation? Explain the procedure arid-ieritsof market
segmentation. [14]

Q5) What ismarketing mix? Explain the scope and importance ef marketing mix.[14]

Q6) What do you mean by Product Mix? Explain the factors affecting product
mix. [14]
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Q7) What ismean by distribution channel ? Explain the varioustypes of distribution

channels. [14]

N

™

Q8) Write notes (any two) : 05'7 [14]

v
a) Difference betw@ I i@and marketing.
b) Basesof mark&eg%%(ati on.
c) Stages of %c&@é cycle.

d) Merit deg(i/é?l:[s of sales promotion.
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2) Y5 2 d G9A. . 7 Gehl FRivIAgt o7 997 Gigar.

3) ~ITHIRET 3k TvATeH qUl U7 SYIeATd.

4) - aqarardt g Uit T9TalAHT UTgr.

g7 1) ) ThmEn SN WAL (KT A1) [7]

Vi) TeReRies wmarTE S el e, BT B
(arfuTea, 3itenfires, UTgehIo=N)

Vi) e TR T o] fehe Sy e I e S et ST
=Ih Shel .
(R, o, o)



)

viii) Terhia aTe TEga STUTUaTETS: RS ST SUTRISHT TBUN ....... wA.

(Tearageh, fohma Jeeh, fosea Jath)

< I LA WL (SfaE T) [7]

1)
i)

Vi)

Vi)

TRIoHE faghd eTuett o fohan T Scargentent forsha areaTa.
R STUSA SUitereh faasht fohan fafde wemaeia womn sew
AT S STl

Y TauuH § SereAlnE dehedA 3.

foanm fegrergem faummia ygem et o wgofe @ fem
S AT,

IV STARUS fIHRTUTN He5 SR UTgeh THIEH 31 HETAwaier STeTa
3.

Seared, fohma, fosraaedh a faawon wwl @ sRus fawnmie 9% Tew
AT,

Seare s fehma -2t v fauue s v gew o,

Viil) e ST STTRTE-Tafed SEom oo Sies o forawon |wt g,

IX)

TTEeRTETE! e vy, TraEi A aTHe TE e @ STaET
TS AT ST

gv72)  SIRUS U i ? dTRUsTe fafae TR e @, [14]

gv73)  fomum e e ? fadeeh e afoeaaot W . [14]

T 4)  aNIRUS fawnTuT WU S ? aRUS fawniel iR e wme . [14]

gv75) fouum-fay o @@ e fouum faseh sl @ wgmLs, [14]
gy 6)  Scared Thst U S e ScateA- TR uiuim aRuiR Hesd T . [14]
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[14]

-t g wE e faaur-ann ey gwr e

g1 7)

[14]
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