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I nstructions to the candidates :

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) Multiplechoicequestions. [10]

a Whatistheprimary objective of rural tourismin highlighting thevillageas
aprimary tourist product?

I)  Todiscourage cultural exchange.

i)  Toincrease pollution.

i)  Toshowcasetheauthentic rural lifestyle, traditionsand heritage.
IvV) To promote urbanization.

b) What role doesrural tourism play in sustainble devel opment?
i)  Itacceleratesenvironmental degradation
i) It promotes unsustainable consumption patterns.

i) It encourages responsible tourism practices and supports
conservation efforts.

IvV) It has no impact on sustainability.

c) Which factor makes rural tourism unique compared to other forms of
tourism?

)  Emphasison urban attractions.

i)  Limited economicimpact.

i) Preservation of local culture and heritage.
Iv) Focusonindustrial development.
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d)

f)

9)

h)

What isthe primary goal of rural tourismisshowcasing local art, culture,
and heritage.

I)  Topromoteindustrialization.

i)  To preserve and promote local traditions and heritage.
i)  Toincrease pollution.

Iv)  To discourage cultural exchange.

Which of the following is a form of rural tourism that focuses on
agricultural experiences?

1)  Eco-tourism.

i)  Cultura tourism.
i)  Agro-tourism.

Iv)  Adventuretourism.

What is akey consideration in assessing the feasibility of rural tourism
proj ects?

)  Urbanizationrate

i)  Access to transportation.

i) Availability of high-speed internet
Iv) Population density.

Which factor is crucial for the execution of successful rural tourism
projects?

i) High-risebuildings.

i)  Lack of infrastructure.

i)  Community involvement and support.
Iv)  Industrial pollution.

What aspect iscrucial for marketing rural tourism destinations effectively?
I)  Highadvertising costs.

i)  Limited online presence.

i)  Engaging with travel agenciesand online booking platforms.

Iv) Lack of local cultura activities.
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What roledo professiona agenciesplay inthe development of rural tourism
inindia?

1)  Hindering progress.

i)  Promotinglocal cultureand heritage.

i)  Providing infrastructure support and marketing assistance.

Iv)  Ignoring community needs.

In rura tourism devel opment, What isthe significance of infrastructure?
) Itisirrelevant.

i) It ensuresaccessibility and enhances visitor experience.

i) Itincreasespollution.

Iv) It discouragescommunity involvement.

Q2) Long answer question. (any one) [10]

a)

Explain theimpact of rural tourism on the rural community.
OR

b) What isrural tourism? Explain its nature & scope.
Q3) Long answer question. (any one) [10]
ad Discusstheroleof professional agenciesin development of Rural Tourism
inIndia.
OR
b) - Explainthetypesof Rural Tourismin detail.
Q4) Write short notes on. (any four) [20]
a Rura tourism projects.
b) Components of rural tourism infrastructure.
c) Marketing of Rural Tourism.
d) Roleof technology and innovation in developing the rural tourism.
e) Challengesand Issuesof Rural Tourismin India
f)  Costs associated with rural tourism.
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