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b) User generated content

d) Celebrityendorsement

b) Awareness

d) QuantitativeResearch'r,"

b)==", Segpenting

d) .Reoositioning
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Inslructions to the candidates :

1) All questions ard compulsory.

2) Figuil's'n tni-tigttt intlicate futi marks.

:i

81) A. Multiple Choice Questions 15I

a)

c)

Brand

Trademark

company or brand.

a) Brandmanagement

c) Branded content

a) QualitativeResearch

c) Recognition "' '

a) Imaginary

c) Evaluate

a) Positioning

c) Targeting

methods are ideal for measuring brand association.

helps in identi$ring the product

b) Label

d) ..,Packaging

refers to the use of entOrrtainment material which features a singleii)

iii)

rg Brand is the customer personal opinion about'al evaluation of the

v) Another way of geffing the brand revitalized'is through

PT.O.



a

B. Match the Pairs

Group A Group B

1) Registered Brand a) Is the degree or likelihood of instantly

remembering the name of the brand

2) Brand recall 'b) Name, mark or holistic sYmbol

3) Brand recognition c) Is to identifi'the strength and weaknesses

of the brand

4) Logo d), Trademark

5) Biand evaluation e) Is the extent to which a consumer can

cor:rectly identiff a pafiicular brand

e2 ) Longansrver of questions. (Attempt any I out of 2) ll0l

a) what do you mean by the term Brand? what is the purpose of Branding?

' . " 
-.':,,.1-.

b) Which are the different DigitJ platforms used nowadays for marketing

the brand?

Q3) Longanswer of questions.'(Attempt any 1 out of 2) t10l

a) Explain the process of developing brand elements
."....

b) What do you mean by strategic alliances? State its disadvantag-91_1.: '
.a ,= 

..'.-
;-' '.] ' -i,"

Qa) Write short notes (anY 4) i t20l

a) BrandRepositioning ,,,-",'1" --'

b) BrandEvaluation 
. 
, 

... 
,'

d) Brand Portfolio ':" ':" i 
"

:':' "
e) BrandRecognition
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