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Instructions:
1) All Questions are compulsory.
2) Figures to the right indicate full marks.
1) A) Multiple Choice Questions (MCQSs) : [9]
)  What does PESTLE anaysis stand for?

ii)

a Political, Economic, Social, Technological, Legal,
Environmental

b) Product, Economic, Sales, Technology, Leadership,
Environmental

c) Publicity, Environment, Sales, Technology, Legal, Economic

d) Political, Economic, Sales, Technological, Leadership,
Environmental

Which of thefollowing isNOT a part of the micro-environment in
marketing?

a) Suppliers b) Competitors

c) Cultura factors d) Customers
SWOT analysishelpsinidentifying:

a) Strengths, Weaknesses, Opportunities, Threats
b) Sales, Workforce, Objectives, Targets

c) Strategies, Wins, Objectives, Tasks

d) Scope, Workload, Opportunities, Threats
Market segmentation involves:

a) Targeting one specific segment of the market

b)  Combining multiple market segments

c) ldentifying distinct groups of buyerswith different needs and
wants

d) Ignoringthediversity inthe market
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2)

3)

v)  Which of thefollowingisNOT amarketing strategy?
ad Productdifferentiation b) Cost leadership
c) Product proliferation d) Market penetration

B) Match thefollowing: [9]
ListA ListB

) SWOT analysisa a) ldentifying distinct groups of
buyerswith different needs and
wants.

i)  Market segmentation b) Assessing strengths,
weaknesses, opportunities, and
threats of abusiness.

i) Marketing mix c) Price, product, promation, place.

Iv) Competitiveanalysis d) = Evduating competitorsstrengths,
weekneses, drategies, and market
pogtioning

V) Marketing research e) = Gathering and analysing data
about consumers, competitors,
and the market environment.

Short answer type questions (Any 4) : [4x5=20]

I)  Explaintheimportance of conducting a PESTLE analysisin marketing.

i)  How doesthe cultural environment influence consumer behaviour?

i)  Discussthe significance of competitive analysisin formulating marketing
strategies.

Iv)  What arethe key componentsof the marketing mix? Briefly explain each.

v)  How can companies use market segmentation to enhancetheir marketing
efforts?

Long Answer Type Questions (Any 2) : [2 x 10 = 20]

I) ~ Describe the impact of technological advancements on the marketing
environment.

i)  Explainthestepsinvolvedin conductingaSWOT analysisfor abusiness.

Provide examples.

i) Discussthe challenges faced by businessesin adapting to changesin the
political environment.

Iv) How can businesses leverage social media as part of their marketing
strategies? Provide practical insights.

v) Analyse the role of environmental sustainability in shaping modern

marketing strategies.
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