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D Alqu ss‘tiorgh‘ are compulsory.
2) Fij?rtreshm the right indicates full marks, i
@1) Choose the correct answer from the option given heloy.. ‘ ‘ 1
i) Tﬁérmarketing program of the company must adhere o %
a)  Customer Requirements N ¢ &
b)  Company's profit , e
¢)  Legal & Moral Star}%gi"jéiiis Set'by organisation 3_.‘
d)  Objectives of the{ﬁﬁm ’ JZ 1 i
i) Telemarketing involves H; : f f !
a) High level ofmqﬁx%fion b) 3
¢)  Good communféﬁtion skills d)
Home c?glivery of goods does not includes
) Délivcry of goods at the home of the ¢
h) Delivery of goods at the location
¢)  Delivery of goods at the wiitk ; i
Byl

d)  Customer has to collect

sale
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Rules related to the delivery of the goods under sale of goods act 1930
includes Set

a; node ol'delivery ,‘ ‘ b) Payment & Delivery
¢y Effectof part delivery ( d) Allofabove
Marketing Activi ’és“’m (h;cd’izi'is controlled by following law

a) Consuw&;{?‘fﬁte&ﬁdn Act b) Sale of Goods Act
c) Iisseilii_a‘l:Con{ﬁodity' Act d)  Allolabove

What is illegal about pricing”?

a) \':‘r;arging extraprice

b) - Misleading Discount Pricing
¢y Dumping Pricing

dy  Allel'above

s the method of promotin products and serv

a)  Social Media Marketing

¢) Consumerism

Tele culling svstem of mérketing.in India is regt

a) HSNL {
¢y TRAI - d) A
Prizing decision of the products S

a)  Costofthe manufacturin

¢) Cost of middlemen

In the security measure g
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b)

- Direct I\;j(iail Sales
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