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I nstructions to the candidates :
1) All questions are compulsory.
2) Figuersto theright indicate full marks.

Q1) Compulsory Question: (objectivetype questions) [10]
A) Multiplechoice Questions: [9]
a  Whichterm describes marketing effortsthat involve reaching out to

b)

d)

potential customersdiectly?
1)  Inbound marketing i) Outbound marketing
i) Offlinemarketing Iv) Socia mediamarketing

What is the process of converting website visitors into potential
|eads called?

1) Customer retention i)  Traffic conversion
lif)  Lead generation iv) Customer abandonment

Which of thefollowing isNOT atool commonly used in digital
marketing.

I)  GoogleAnalytics

i)  Socia mediamanagement platforms

i) Televisoncommercias

Iv) Email marketing software

What does WWW stand for in the context of the internet?
1)  World Wide Wires i)  World Wide Web

i) Wired Web Work Iv)  Wild West Web

What isthe primary focus of SEO optimization for websites?
I)  DecreasingWebsitevishbility

i) Ignoring search enginerankings

i) Increasing websitetraffic organically

Iv) Disabling websitefeatures
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B) Matchthepairs. [9]

Group A Group B
a Smartphone 1) Google search engine
b) Socia media i) Searchengineoptimization
(SEO)
c) Processof bringing targeted traffic iii) Beingeasily found or seen
online
d) Vighility Iv) Facebook
e) Primary platform for Google v) Digita device
AdwordsAdvertising
Q2) Long answer questions (Any one) [10]

a Explainthevariouswaystoincreasevisibility indigital marketing.

OR

b) Whatissocia mediamarketing? Explainitsadvantagesand disadvantages.

Q3) Long answer questions (Any one) [10]
ad Discussthetoolsof digital marketing in detail.

OR

b) What iscontent marketing? Explain the types of content marketing.

Q4) Write short notes on (Any four) [20]
ad  Youtube marketing.
b) Blogging.
C) Websiteoptimization.
d WWW.
e) Conversion Rate.

f)  Importance of engagement.
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