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T.Y.B.B.A.(1.B.)
505(A) : INTERNATIONAL MARKETING MANAGEMENT - |
(2019 Pattern) (Semester - V)

Time: 2%2Hours) [Max. Marks: 50

I nstructions to the candidates:
1) All questions are compulsory. ‘

2) Figuresto theright indicate full marks.

Q1) A) Multiplechoicequestions: @ [5]
a International marketing ensures @Z&[IOI’] of resources.
) Minimum aximum

i) Normal Q(;&/{ Proper

b) International marketin@n process includes :
) Segmentatioh;i\;q et i) Avalability
i) Profitabit ' iv) All of above

c) Interna | arketing plan must address payment and

i)  Paperwork
Lien IV) Receipt

Distribution channelsvary depending on which of the following?

% 2 )  Target market size i)  Competition

i) Intermediaries iv) All of above

€) International marketing environmentis__ incharacter.
) Stable i) Static
i) Hexible iv) Fluid & Flexible

PT.O.



B) One sentence questions: [9]
a) Internationa Marketing.
b) Distribution channd.
c) Vertica Marketing.
d) Product.

e Price

Q2) Explaindifferent principlesof International Marketing. é&]

OR
What are the factorsinfluencing the market sel ection decision?s [10]
Q3) Explainthevariousinternational marketing stra@e) [10]
OR (b,
Explainthedifferent pricing method§ [10]

L 4
Q4) Write short notes on (any fo O [20]

a Problemsof market s@ntatl on.
b) Types of Pack
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