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I nstructions to the candidates:

1) All questioris.are compulsory.

2) Figurestethe right indicate full marks.

Ql) a Explanditferent typesof search engine marketing teol's used by business
organizations. [9]

b) Discussthe benefits of keyword planner along withit’sfunctions. [§]
OR

Q2) @ Discussdifferent types of goegle’Ads used in Digital marketing. [9]

b) Explain the methods of moile advertising frequently used by users for
marketing. [8]

Q3) @  List the benefits of seela media marketing. Also explain in detail types

of Facebook marketing, [9]
b) - Discuss on You Tube‘eds and Youtube analyticsin detail. [8]

OR
Q4) @ Discussthe stepsinvolved in You Tube Moneti zation. [9]
b) Discuss the concept for B2B and B2C perspéctive. [8]
Q5) @ Write short note on Web Forms and L ead generation. [9]
b) Explaintheconcept of Linkedln advertising ana explain briefly LinkedIn
message pitching. [9]

OR

PT.O.



Q6) @ Listthevariousstepsinvolvedin plarning e-mail campaign.

b) Discussthe stepsinvolved in Web.Forms L ead importing.

Q7) & Discussconcept of Affiliate marketing in detail.

b) Explain OTT platforms. List its advantages & disadvantages.

OR

Q8) @ Elaborale onVisua search and chat bots.
b) Explainautomated and smart bidding in detail.

POOQ

[6354]-550 2

[9]
[9]

[9]

[9]

[9]
[9]



