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B.E. (Electronics)/(E & TC)
DiGITAL MARKETING
(2019 Pattern) (Semester - VIII) (Elective - VI) (404192D)

Time: 2%2Hours] /) [Max. M :
I nstructionsto thie Candidates: O
1) Ansner/Q.No™1or 2, Q.No. 3or 4, Q5 or Q6, Q7 or Q8. C) |

2) Neat/diagrams to be drawn wherever necessary.
3) Figures{o the right indicate full marks.

4)  Usefcf’calculator is allowed. Q)& |
5) Assume suitable data if necessary. ‘Q '

Q1) @ Explain the importance of Ad\\ei d Google Ads in SEM and how

2

they enable businessesto reachithel r$arget audience effectively. [9]
b) Explaintheconcept of P Per-Click) cost formulain search engine
marketing and its signifigaicei 'cal cul ating campai gn expenses. [8]

OR
%olved in setting up the Google Analytics trackifig
Yor bipg to start collecting data for SEM analysis; 9]

rence between SEO and SEM. [8]

Q2) @ Describe the step
code on &we

Q3) Q&ite short notes on Facebook app and shopping fharketing? [9]

Explain the different social media platforms) for-marketing & the

devel opment data driven audience and campaign insight? [8]
OR
Q4) @ Explain the process of creating yoursfirst ag-on Facebook for social
mediamarketing and its significance for busi Fiesses? [9]
b) Listout the benefits of social mediamarketing. [8]

PT.O.



Q5) @ List out different types of Linkedl qb@vertlsmg and explain any one in

detall. / [9]
b) What arethedifferent social m@a platforms. Explain any onein detail.
é“ [9]

.<{DOR

\, O
Q6) @ Writedown th@&)s @%mail campaigning through HTML. [9]

b) Discussth w{}?f importing email listsinto social media platforms

for targ Q@ ng and audience segmentation. @g]

Q7) a éé f chatbotsin digital marketing and theiri n%; stomer
- G

b) the ethical consideration and potenti % ges in affiliate
aﬂ; ing, such asfraud, compllanc:eand mai transparency with

sumers. [9]
W o @t
Q8) @ What are podcasts? Explain podcasts in detail. [9]
b) Discusstheprocessof ob leverifiedlisting and the necessary
stepsinvolved. [9]
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