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DIGITAL MARKETING
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I nstructions to the candidates:

1) Answer Q.10rQ2, @:30r Q.4,Q.50r Q.6,Q.7or Q.8.

2) Neat diagrams must.bé drawn wherever necessary.

3) Figuresftorthe righi-side indicate full marks. ‘

4) Use qf eaiCulatonis allowed. O

5) Assime&uitable data if necessary and mention it clearly. 0
Ql) @ Explaidifferent typesof Search engine marketingie sed by business

organization. [9]

b) LIstthe benefits of keyword planner alon

OR

Q2) @ Discussthetypesof remarketing
b) Explain the methods of mobit

marketing. 0 Q

Q3) @ List out the benefi 5;%@& media marketing, Also, explain in detail

[8]

n Digital Marketing. [9]

sing frequently used by usersfor
[8]

types of Facebo eting? 9]
b) Discusso ube ads-and Youtube analyticsin detail . +8]
OR
Q4) a De&@concept for B2B and B2C perspective. [9]

out the steps required for YouTube Account(Setup white creating a
business account with a personal account and explain ‘gbout YouTube

6Q M onetization. [8]

Q5) @ Write short notes on WebForms and |ead genergtion. [9]
b) Explain concept of Linkedin advertising and-explain briefly Linkedin
message pitching. [9]

OR

PT.O.



Q6) a)
b)

Q7) 8
b)

List thevariousstepsinvolvedin pl ?g)i ng email campaign.

vV
Discussthe stepsinvolved in w(§?orms lead importing.

v@
Discuss concept ofAffil igq;aharketi ngin detail.

List the advqr@es %i&“ di&advantages of OTT platforms.

L o
Qo
Ela@ﬂ O@%Jal search and Chatbots.

'r}@omated and smart bidding in detail.
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