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Instructions to the candidates:

1)  Answer D.4r Q2,50.3 or Q.4.

2)  Neat diggrams-be)drawn wherever necessary.

3) Figures to theyight indicate full marks.

4) Use of calculator is allowed.

5) Assume Suitable data if necessary.

Q1) a) Describe the need to understand demographics in digital marketing. [8]

b) V*Discuss the strategies for designof serviée page and product page. [7]

OKR

02) a) Whatis therole of Google‘ahalytics tool in website for digital marketing?
[8]

b) Describe the various aspectSof segmentation, targeting and positioning

in Digital marketing. (7]

03) a) Write key points which are taken into consideration imoffsite SEO. [7]
b) Discuss how data‘and traffic analytics are importantit’SEQ, [8]

OR

04) a) What are the steps in SEO auditing towardseptimizing performance of
search engine? [8]

b) Discuss the need for study and analyze the £ompetitor’s Website and
their traffic sources. [7]
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