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I nstructions to the candidates:
1) AnswerQilor 02, Q30r Q4,Q50r Q6and Q.7 or Q.8.
2) Neat/diagranmisymust be drawn wherever necessary.
3) Figures tothe right side indicate full marks.
4) AssumecSuitable data if necessary.

Q1) @ Summarize on Elton Mayo theory of behavigual approach [6]
b) “dentify and describe quality management gssistance tools. [6]

c) Elaborate the concept of cost benefit analysis with standard graphical
representation and enlist the objectivesof it. [8]

YOR

Q2) a Justify- customer seryices/andiinnovation are vital to the manager’s
position. [6]

b) Interpret the philosophly of Total Quality Management (TQM) with its
benefitsand limitations, §3)

c) A company producing asingle product at Rs. 5 each. The marginabcost
of production is Rs,\3 and fixed cost is Rs. 200 P. A. Calculateé{a) PIV
ratio (b) Break Even Point (c) The salesto earn a piGfit‘of Rs."’250 [8]

Q3) @ Define Human Resource Management and descrilbe deliberaie significance

of it. [8]
b) Describe the human resource planning with/meat schematic and list out
the objectives of it [8]

OR

PT.O.



Q4) &)

b)

Q5) 8
b)
Q6) a)

b)

Q7) 8
b)
Qg) a)

b)

Clarify the concept of career devel ogiinent. Judgment on career planning

and management [8]
Enlist the steps in talent acquisition process and justify-recruitment
strategies arewell designed to‘uild the right team. [8]

Identify and describe-the role of an entrepreneur in the economic
devel opmentt [8]
State and expléin varioustraits of entrepreneur. [8]
OR
Discuss on “Memen Entrepreneur” and describe policies with schemes
foritid India [8]
|dertify~and describe the categories of financial needs of a business
ventureéwith sources of finance. , [8]

Define segmentation and describe basis of séegmentation of consumer
goods with tree diagram. [10]
Explain the need of market researchand describe the salient features of it.[8]
OR
State the objectives of pricing-and explain the factorsinfluencing pricing
decision \ [10]
Enlist the types of branting and énumerate the activities of sales force
management. [8]
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